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BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)
BATCH 2026-2030

SCHEME OF COURSES
SEMESTER-I:
. Total
Course Code CourseTitle L T P Credits Total Marks
Ability Enhancement Course
ENAEC-101| English Language Skills-| | 4| 0] o | 4 100
Compulsory Course
BOA01002T | *Punjabi (Compulsory)/ 4 | 0| O 4 100
uwaJr (&)~
BOAOL1103T | *H=&t daArst /- |
PHC 110 p**pynjab History & Culture (From
Earliest Timesto C320)
(Specia Paper in lieu of Punjabi
compulsory)
Discipline Specific Course
BBAO1005T | Basic Accounting 4 -- -- 100
Business Organization
BBAO01006T and Systems 4 -- -- 100
BBAO01007T | Manageria Economics 4 -- -- 100
Skill Enhancement Course
Computer Applications N i
BBA01008T for Business (Theory) 2 2 50
Computer Applications i _
BBAO1009L for Business (Practica) 1 1 25
USE -0011 | Entrepreneurship Mindset — |
(Mandatory Skill Enhancement Cour se) 0 0 2 2 50
SEMESTER-II:
- Total
Course Code CourseTitle L| T P Credits Total Marks
Multidisciplinary Course
ENMDC- 151 Appreciating English Literature-1 | 4 | 0 0 4 100
Compulsory Course
BOA02113T WaJrab' (Compyisory) 4] — | - 4 100
Heﬁ uwa°r/) 2
BOA02103T = . .
PHC 111 | ***Punjab History & Culture (C.
320 to 1000A.D.) (Specia Paper in
lieu of Punjabi compulsory)
Discipline Specific Course
BBA02005T | Business Laws 4 | -- -- 4 100
BBA02006T | Principles of Management 4| -- - 4 100
BBA02009T | Fundamentals of Banking 4| -- -- 4 100
Value Added Course
Drug Abuse: Problem,
SOA 105 Management and Prevention 2| -- - 2 50
(Compulsory Paper)
USE -0012 | Entrepreneurship Mindset — 11
(Mandatory Skill Enhancement Course) | O 0 2 2 50
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BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)
BATCH 2026-2030

SEMESTER-III:
Course Code CourseTitle L T P C-I;gfjai‘{s Total Marks
Ability Enhancement Cour se
ENAEC-201 English Language Skills-2 4 -- -- 4 100
Compulsory Course
*
BOA03002T Punjgb (Comg’msory) PR
BOAQ3103T | “HES ”F' ot / ‘ 100
PHC112 | ***Punjab History & Culture
(From 1000 to 1605 A.D.)
Discipline Specific Course
BBAO3005T | Statisticsfor Business 4 -- -- 4 100
Fundamentals of Human
BBAO3006T | masource M anagement 4 -- - 4 100
BBAO3009T | Management Accounting 4 -- -- 4 100
Ability Enhancement Course
Computer Based Accounting N _
System 2 2 50
Computer Based Accounting N N 1 1 o5
System
Total Credits 22 -- 1 23
SEMESTER-IV:
: Total
Course Code CourseTitle L T P Credits Total Marks
Multidisciplinary Course
ENMDC-251 | Appreciating English Literature-2 | 4 - -- 4 100

Compulsory Course

BOA04002T Punjabi (Compulsory)-4
uwzﬁ (BHH)-4/

v or . 4 -- -- 4
BOA04103T | **g& UAmeT-4/ (Inlieu of 100

Com ulsory PunJC abll)
PunJ History & Culture
PHC 113 From 1605 to 1849 A. D.)
Specia Paper in lieu of
n jabi Compulsory) (For those
students who are not domicile of

Punjab)
Discipline Specific Course
BBA04005T | Financial Management 4 -- -- 4 100
BBA04007T | Business Environment 4 -- -- 4 100
Fundamentals of Marketing
DSC3 Management 4 -- -- 4 100
Value Added Course
Environmental Studies (Value
ESL 222 Added Course) 2 -- -- 2 50

Note: A student will have to undergo compulsory internship during summer break for 4-6 weeks duration.
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BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)
BATCH 2026-2030

Duties

SEMESTER-V:
. Total
Course Code CourseTitle L T P Credits Total Marks
Ability Enhancement Course
ENAEC-301 English Language Skills-3 4 -- -- 4 100
Compulsory Course
BOA05002T Eumnj abém(comﬂﬁu;/so V)5
BOA05103T | Hed /-5
PHC 114 /Punjab History & Culture (From 4 - - 4 100
1849-1947 A.D.) (Special Paper in
lieu of Punjabi Compulsory) (For
those students who are not domicile
of Punjab)
Discipline Specific Course
BBA05005T | Company Law 4 -- -- 4 100
Entrepreneurship & Small _ _
BBAO5006T Business 4 4 100
BBAO5007T | Cost Accounting 4 -- - 4 100
Skill Enhancement Course
SEC 3 Excel for Managers 2 -- -- 50
Excel for Managers (Practical) -- -- 1 1 25
Internship Based Seminar -- -- 2 2 50
Total Credits 22 -- 3 25
SEMESTER-VI:
Course - Total
Code CourseTitle L T P Credits Total Marks
Multidisciplinary Course
ENMDC-351] Appreciating English Literature-3 4 -- -- 4 100
Compulsory Course
BOAOG002T| EIZ (Cmompﬂuﬁogyf
BOA06103T | HE Udt /- 6
PHC:115 | Punjab History & Culture (1947-2000 4 - - 4 100
A.D.) (Specid Paper inlieu of
Punjabi Compulsory) (For those students
who are not domicile of Punjab)
Discipline Specific Course
BBAOGOO5T | Income Tax 4 -- -- 4 100
BBAO06006T | Fundamentals of Capital Markets 4 -- -- 4 100
DSC 3 Indian Financial System 4 -- - 4 100
Value Added Course
PSL 061 Human Rights and Constitutional 2 _ _ 2 50

Note: The students who do not exit the course after semester-VI will have to undergo compulsory
internship during summer break for 4-6 weeks duration.
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BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)

BATCH 2026-2030

SEMESTER-VII:
Course Code CourseTitle L T Tota}I Total Marks
Credits
Any onegroup from the
following
Group A: Marketing
DSC1 Consumer Behaviour 4 -- 4 100
DSC 2 Advertising & Sales Management 4 -- 4 100
DSC3 E-Marketing 4 -- 4 100
DSC 4 Customer Relationship 4 . 4 100
M anagement
Group B: Finance
DSC 1 M anagement of Banking 4 _ 4 100
Operations
DSC 2 Insurance & Risk Management 4 - 4 100
DSC 3 Security Analysis and Portfolio 4 . 4 100
M anagement
DSC 4 Contemporary Issuesin 4 . 4 100
Accounting
Group C: Human Resource
DSC 1 Indl_Jstrlgl Relations & Labour 4 _ 4 100
Legidations
DSC 2 Organisation Change & 4 _ 4 100
Development
DSC3 Training & Development 4 - 4 100
DSC 4 Contemporary Issues in Human 4 . 4 100
Resource Management
Minor Business Analytics 4 - 4 100
Internship based Seminar - - 2 50
Total Credits 20 | -- 22
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BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)

BATCH 2026-2030

SEMESTER-VIII:
Course Code CourseTitle L T Tota}I Total Marks
Credits
Any onegroup from the
following
Group A: Marketing
DSC1 Services Marketing -- 100
DSC 2 International Marketing - 100
DSC 3 Tourism and Hospitality 4 . 4 100
Management
DSC 4 Digital and Social Media 4 | - 4 100
Marketing
Group B: Finance
DSC1 Management of Insurance Services| 4 - 4 100
DSC 2 Fundamentals of Investment 4 | - 4 100
Analysis
DSC3 Business Analysis and Vauation 4 - 4 100
DSC 4 Invegtment Banking and Financia 4 . 4 100
Services
Group C: Human Resource
DSC 1 Counselling & Negotiation Skills 4 . 4 100
for Managers
DSC 2 Talent and Knowledge 4 B 4 100
Management
DSC 3 Performance and Compensation 4 B 4 100
Management
DSC4 Human Resource Analytics 4 - 4 100
Minor Strategic Management 4 - 4 100
Total Credits 20 | -- 20
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BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)
BATCH 2026-2030

SEMESTER-I
AEC-I
ENAEC101: ENGLISH LANGUAGE SKILLS1
(Ability Enhancement Cour se)
Time: 3Hours
Credits: 4-0-0
(6 periods per week)
Total Marks: 100
Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted
from any Section.

Texts Prescribed:-
Prose for Young Learners (Guru Nanak Dev University, Amritsar)
English Grammar in Use (Fifth Edition) by Raymond Murphy, CUP

The syllabusisdivided in four sections as mentioned below.
SECTION-A
English Grammar in Use, 5" Edition by Raymond Murphy, CUP (Units: 1-37)
SECTION-B
Paragraph Writing and English Grammar in Use (Units; 38-48)
SECTION-C
Prosefor Young Learners: Essaysat Sr. No. 1, 2, 3, 5and 6
SECTION-D

Prosefor Young Learners: Essaysat Sr. No. 7, 8,9, 10 and 11
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BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)
BATCH 2026-2030

SEMESTER-I
BOAO01002T: Punjabi (Compulsory)
Ut (@) -
Fdfse 400
Time 03 Hours Max. Marks; 100

(6 Uidhmiz y3t gs31)

MI-IF M3 udtfma =&t gerfest

1. YyAs U39 & 99 II1 JddI Id Iar f@g € yAs Usg #=dl|

2. fefenmradt & d4& UA YA 98 I Id Iar fed fea yus &t I
Yaet yrs fan & gar fed di3r #7 Aaer JI

3. I3 YHS € g =dEd IS |

4. Qyg He Ids T8 Add I9d 3T YRS & 3 »idi S I U 99 QuyRsT
feg g9 Haer JI

US-gH M3 US-UASIT
Aane -8

¥ dar (@fezr 3@ (Fun gdfded fHw €8 w3 yizw fHw  Agdid),
dd Iad &2 Yoledthel, »iH3Hg|
(BHS T HISS 3 JUST A HIIS TeWTH/HIes" T ISA-TH3I)

Aaws - =t
Udg € HI's IBad
(Hur. g8S3 Irgdfl), d91d a6d ¥ YaledHdl, »iHzHg|
iz Agfars I It mieg fHw =33)
(fer—=rg Ag /&fea fHe)

RIAs - At

®) ugr 39
() 09T Uz I yHsT & §3d1

RaAs - 3t

@© swr gt . ImT =@ EaEEl gy, IHT »ix Quamr feg  »izq,
Uardt it Qusmet @ uge-fdg |
(1) Uareft g = wifteius - ufodt wiz g ft s e
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BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)
BATCH 2026-2030

SEMESTER-I
HIfex yAsSdah-
1. goHadretm fHw, »mofsg dasft afe: ydy yfeadmt, <dfar wg eG3Hs,
i3I |

2. Ihivau® ¥93, migfsa daet Ifezr e fofzgm, Ja=t e, &St

3. wAfEEg fHw, =& dadt afezt use 9y, 935 yaHs, St

4. uoHus fHats, At wfiest: Agu oz 3 feam, Jadlt galeafrdt, ufensr

5. iz fHw mzs, @93d I @g3da R, Uae Ade ualedfhet 2arne g9 593,
CEISIE]

6. g Hw =g, Al gwr A3 I Hgu, <fagd Wg e @3Hs, »ifEHal

7. wdfeeg fHw Fur, dadt gmr fefomis, dast s nigedt, #8ag)

8. JTgdlgz THw 3 famis =& fHw, @A dasft fewmags, Jae goleafhet,
CEISIE]

9. Uatdl IWHT 89U, IH3dt S I How, »ifH3ATI

10. Sfgr™d Hw Hg (Fur), diodt Adt & dadt @a3a, Aoz niaeHt, st fest

11. Hds d3dt (Fur), agr argdft €, 393 yams, I39!
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BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)
BATCH 2026-2030

SEMESTER-I

BOA01103T: Hedt Uarei-
(In'lieu of Compulsory Punjabi)

FIfsE 4-0-0
Time 03 Hours Max. Marks: 100
(6 vidhiz Yyt g3

»ig=<s w3 yditma et gerfest

1. yAs U39 € 99 IO dedil Id gar fed € yus Us #A=dll

2. fefenradt & d& Ua yAs 393 Ia1 g gar fed fea yrs smft 31 daet yrs fan &
gar fed i3 A7 Haer J|

3. J39 YyHS € T§IEd »id Ia|

4. UUyg Ae IJI& T Had ¥d I YyAST & 3 »idt g I du v9 QuyrRst feg Id maer
JI

US—gH
HIHGE
TH TIES MI HZE (Hedt AsUsg<)
amyg (et faut, »iga) : uge »iz =33
AgHs-Ht

Urret mEegE3d - HEd AeugE
(AUgs wEE, Agas HE e, HRd3 WEe, U "Ee, »idisd w3 Uss9)

AIH-Ht

fo3 =33 < Uast mae=sst - gwg, Sug, fau3za3, a3t W3 g dfent
e &% HEU3|

AdHa-3t
Jex © H3 fost € &, ggt vdifert & &, I3t © of, fea 3 7 39 a3t muet oo
AafEx YA’
1. IA3dl BH E Hod, Hedt Uadl, 919 ooa ¥ galedHe!, »ifHznd)

2. fidt Ao, Uart foorads - HES Hasu, 9t AUz yams, wiisAdl
3. geor fw 33, dadt fenrags : Aoz »ix fegg, 935 yams, sfmrer
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BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)
BATCH 2026-2030

SEMESTER-I
PHC110 :Punjab History & Culture (From Earliest Timesto C 320)

(Special Paper in lieu of Punjabi compulsory)
(For those studentswho are not domicile of Punjab)

Time: 3Hours Credits: 4-0-0

Max. Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth
guestion may be attempted from any Section.

A

ou

7.
8.

SECTION-A
Physical features of the Punjab and its impact on history.
Sources of the ancient history of Punjab

SECTION-B
Harappan Civilization: Origin and extent Town planning; social, economic and religious life
of the Indus Valey People.
The Indo-Aryans: Original home and settlements in Punjab.

SECTION-C
Socia, Religious and Economic life during Rig Vedic Age.
Socid, Religious and Economic life during Later Vedic Age.

SECTION-D
Teachings and impact of Buddhism
Jainism in the Punjab

Suggested Readings:

gkrwbdpE

L. M Joshi (ed.), History and Culture of the Punjab, Art-I, Patiala, 1989 (3" edition)
L.M. Joshi and Fauja Singh (ed.), History of Punjab, VVol.l, Patiala 1977.

BudhaParkash, Glimpses of Ancient Punjab, Patiala, 1983.

B.N. Sharma, Lifein Northern India, Delhi. 1966.

Chopra, P.N., Puri, B.N., & Das, M.N.(1974). A Social, Cultural & Economic History of
India, Vol.l, New Delhi: Macmillan India.
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BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)
BATCH 2026-2030

SEMESTER-I

BBA01005T: BASIC ACCOUNTING

Time: 3Hours Credits; 4-0-0
Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted
from any Section.

SECTION-A
Introduction: Financial Accounting-Definition and Scope, Objectives of Financia Accounting,
Accounting v/s Book Keeping, Terms used in accounting, Users of Accounting Information and
Limitations of Financial Accounting.
Conceptual Frame work: Accounting Concepts, Principles and Conventions, Accounting
Standards-Concept, Objectives, Benefits, Brief review of Accounting Standards in India,
Accounting Policies, Accounting as a measurement discipline.
Recording of Transactions: Accounting Process/Cycle, Journal.

SECTION-B

Subsidiary Books, Ledger, Cash Book, Trial Balance, Bank Reconciliation Statement.
Depreciation: Meaning, need & importance of depreciation, methods of charging depreciation (WDV
& SLM).

SECTION-C

Final Accounts. Meaning of Financial Statements, Usefulness of Financial Statements, Elements
of Financia Statements, Preparation of Trading and Profit & Loss Account and Balance Sheet
without Adjustments.
Final Accounts with Adjustments. Treatment of Some Items which may be Direct Items, Indirect
Items, Incomes and Expenses, Treatment of Items of Adjustment Appearing Outside the Trial Balance,
Treatment of Items of Adjustment Appearing Inside the Trial Balance.

SECTION-D
Introduction to Company Final Accounts: Important provisions of Companies Act, 2013 in respect
of preparation of fina accounts of a company. Understanding the Annual Report of a Company.
Computerised Accounting: Computers and its application in accounting. Accounting software
package (Tally)
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BATCH 2026-2030

SEMESTER-I

Suggested Readings:-

1.  Gupta, Ambrish, “Financial Accounting for Management: An Analytical Perspective”,
Pearson Education, New Delhi.

2. Khatri, Dhanesh, “Financial Accounting” Tata McGraw-Hill, New Delhi.

3.  Horngren, Charles T., Sundem, Gart |, Elliot, John A. Philbrick, Donna R.,
“Introduction to Financial Accounting”, Prentice Hall, New Delhi.

4. Ramachandran, N and Kakani, Ram,“Financial Accounting for

Management”, Tata McGraw-Hill, New Delhi.
5. Shukla, M.C., Grewal T.S. and Gupta, S.C., “Advance Accounts”, Sultan Chand & Sons,

New Delhi.

Note: Thelatest editions of the books should be foll owed.
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BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)
BATCH 2026-2030

SEMESTER-I
BBA01006T: BUSINESS ORGANISATION & SYSTEMS

Time: 3Hours Credits: 4-0-0

Total Marks: 100
Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Section (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each SECTION-. The fifth
question may be attempted from any Section.

SECTION-A

Introduction to Business and Commerce: Meaning and definition of business, Objectives of
business, Essentials of a successful business, Scope of business, Business as an economic system
Trade and aids to trade- Meaning, scope, functionsand evolution of commerce & industry,
Industrial Revolution-its effects. Industrialization in India.

SECTION-B

Forms of Business Organization: Sole-proprietorship, Partnership, Joint stock Company,
Cooperative Society, Public Utilities, Selection of a suitable form of organization, Classification
based on Business Unit.

Setting up a New Enterprise: Promotion of a business. Decisions in setting up an Enterprise —
opportunity and idea generation, Role of creativity and innovation, Feasibility study and
Business Plan, Business size and location decisions, various factors to be considered for starting a
new unit, Problemsin starting a new business.

SECTION-C
Business and Society: Changing Concepts and Objectives of Business, Professionalization,
Business ethics, Business and culture, Technological Development and Social Change, Social
responsibilities of business, Socia Audit, Manager and his environment: external and internal
Domestic & Foreign Trade: Import export trade procedure & their organization.

SECTION-D

Organization of wholesale & retail trade - Recent trends in wholesale & retailing. Malls and

Super Markets — their effect on economy.

Stock Exchange and Produce Exchange: Definition and Meaning, Importance, Functions,

Listing, Dedlers.

Suggested Readings:

1. Kaul, Vijay Kumar “Business Organization and Management: Text and Cases”, Pearson
Education, New Delhi.

2. Singla, R.K., “Business Organization and Management”, V.K. (India) Enterprises, New Delhi.

3. Daft, Richard L., Daft, J., Murphy, H., & Willmott, “Organization Theory and Design”, Cengage
Learning EMEA, New Delhi.

4. Fernando, A.C., “Business Environment” Pearson Education, New Delhi.

5. Archie B. Carroll, Ann K. Buchholtz, “Business & Society: Ethics, Sustainability and
Stakeholder Management”, Cengage Learning, New Delhi.

Note: The latest editions of the books should be followed.



14
BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)
BATCH 2026-2030

SEMESTER-I
BBA01007T: MANAGERIAL ECONOMICS

Time: 3Hours Credits: 4-0-0
Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Section

(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to

attempt five questions, selecting at least one question from each SECTION-. The fifth question may

be attempted from any Section.

SECTION-A
Theory of Demand: Meaning of demand and its types, Law of demand. Price elasticity of demand and
its measurement.
Consumer’s Behaviour: Utility approach: Brief outline of law of diminishing marginal utility law of
equi-marginal utility.

SECTION-B
Indifference Curve Approach: Consumer equilibrium; Income, Price and Substitution effect
Revealed Preference Approach.
Theory of Supply: Concept and law of supply, factors affecting supply.

SECTION-C
Theory of Production: Law of variable proportion: total, average and marginal physical prod Law of
Returns to scale, Economies and diseconomies of scale.
Theory of Cost: Short and Long period costs, Concept of total cost, Marginal and Average cost,
Theory of cost in short-run and long-run. Concept of revenue: Tota Revenue; Average Revenue
Relationship between Average and Marginal Revenue and Price elasticity of demand.

SECTION-D
Pricing Under Various Market Conditions: Perfect Competition - Equilibrium of Firm Industry
under Perfect Competition, Monopoly - Price determination under Monopolistic Competition - Price
and Output, determination under Monopolistic Competition.

Suggested Readings:
1. Koutosoyiannis, A., “Modern Micro Economics”, Palgrave Macmillan.
2. Dwivedi, D.N.,“Microeconomics: Theory and Applications”, Pearson Education, Delhi.
3. GravelleH., and Rees, R., “Microeconomics”, Pearson Education, New Delhi.
4. Ahuja, H.L., “Advanced Economic theory; Microeconomic Analysis”,S. Chand & Company
Ltd. New Delhi.
5. Mithani, D.M., “Managerial Economics”, Himalaya Publishing House, New Delhi.

Note: The latest editions of the books should be followed.
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BATCH 2026-2030

SEMESTER-I

BBA01008T: COMPUTER APPLICATIONS FOR BUSINESS
(THEORY)

Time: 3Hours

Credits: 2-0-0

Marks: 50

Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Section (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each section. The fifth
guestion may be attempted from any Section.

SECTION-A
Computer Fundamentals: Definition of computer, Components of a computer system, Brief
history of evolution of computers and generation of computers. Internal and External
Memory Storage:. RAM, ROM, PROM, EPROM. Commonly used |nput/output/Memory
storage devices. Punched Card, VDU, CRT. Difference between Hardware & Software. Types
of soft ware system. Software & Application software, Interpreter.

SECTION-B
Operating System: Definition, Types of operating on the Basis of processing. Introduction to
various types of operating system such as windows & DOS Overview and Anatomy of
windows, Working with files and folder in windows. Basic Commands of Interna & External
commandsin DOS.

SECTION-C
MSWord: Overview, Creating, Saving, Opening, Importing, Exporting & Inserting
files. Formatting pages, paragraphs and Sections. Indents and outdates. Creating lists and
numbering. Heading Styles, Fonts and size editing, positioning & viewing text. Finding &
replacing text, inserting page breaks, page numbers, book marks, symbols & dates.
Using tabs and tables Header, Footer & Printings.

SECTION-D
MS-Excel: Worksheet overview. Entering information. Worksheet. Opening and saving
workbook. Formatting number and texts. Protecting cells. Producing Charges and
printing operations graphs.
MS-Power Point: Presentation Basics Menus & Toolbars. Opening & Saving &
existing presentation creating & Saving a presentation using auto content wizard. Design
Template Blank Presentation. The slides sorter view. Insert slides from another presentation.
Inserting
pictures and graphics. Slide show, printing, slides.
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SEMESTER-I

Suggested Readings:

1. Peter Norton, “Introduction to Computers”, McGraw-Hil, New Delhi.

2. Sanjay Sexana, “A First Course in Computers”, Vikas Publishing House, New
Delhi.

3. Rajaraman, V., “Fundamental of Computers”, Prentice Hal India, New Delhi.

4. Srivastava, S.S., “MS-Ofice” Firewal Media, New Delhi.

5. Alexis Loeon and Matheus Leon, “Introduction to Computers with MS-Ofice
2007, Tata McGraw-Hil, New Delhi.

Note: Thelatest editons of the books should be folowed.
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SEMESTER-I
BBA01009L: COMPUTER APPLICATIONS FOR BUSINESS
(PRACTICAL)

Credits: 0-0-1
Practical Marks: 25
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BATCH 2026-2030

SEMESTER-I

USE-0011: ENTREPRENEURSHIP MINDSET-I (CBGS)
(Mandatory Skill Enhancement Cour se)

Credits: 0+0+2
Total Marks: 50

Introduction: This course provides students with a holistic framework to develop
entrepreneurial skills across the student's journey. The curriculum covers core principles of
entrepreneurship, including identifying business opportunities, setting up operations,
marketing, scaling, and financial management.

The aim of this course is to ensure that, by the end, learners acquire essential entrepreneurial
competencies such as strategic thinking, practical application, founders & growth mindset,
operational skills, and foundational financial literacy.

L earning Objectives
By the end of this course, studentswill be able to:
e Understand and apply entrepreneurial principles to real-world business situations.
e Develop and implement business strategies across different industries.
e Usedigital tools, including Al, to enhance and automate business operations.
e Build sustainable business models, manage financials, and scale operations.

Entrepreneurial Specialization Tracks: Skill Development and Business I mplementation:
Throughout the program, students will select one of the following five specialized tracks using the
“Punjab Entrepreneurship Mindset Programme” App, designed to provide a structured pathway
for developing entrepreneurial skills and implementing business ventures.

1
-commerce: In this track, students will learn how to build, manage, and scale an online
business. From setting up an e-commerce platform to managing digital marketing strategies,
inventory, and customer experience, this specialization provides the tools needed to succeed in
the rapidly growing digital marketplace.

2. Content Creation: This track focuses on empowering students to create, curate, and market
digital content across various platforms. Students will learn how to build a persona or brand
identity, develop engaging content, and monetize their platforms, whether through social media,
video production, blogging, or influencer marketing.

3. Professional Services. In this track, students will learn how to capitalize on freelance and
contract-based opportunities. They will explore strategies for building a sustainable service-
based business, manage client relationships, and maximize the flexibility that comes with this
track.

4. Retail Business: This track introduces students to the fundamentals of starting and managing
small scale retail ventures. Learners will discover how to identify in-demand products, source
suppliers, setup shop (physical or home-based), and attract local customers. Emphasis will be
placed on practical steps like pricing, promotion, customer service, and building repeat sales to
establish as teady income stream.
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Miscellaneous. This track gives students the freedom to explore unique and diverse business ideas
that don’t fit into one category. Learners can identify opportunities around them, test simple
solutions, and creates mall ventures based on local needs or persona interests. The focus is on
creativity, problem- solving, and learning how to turn everyday ideas into earning opportunities.

The focus is on practical application, with students engaging in real-world projects that
culminatein the creation and scaling of a business.

Registration on the APP:
For Android Users:

Stepl: Click the following link to download and install the App:
https://drive.google.com/file/d/1zgfoFWNOY 1zZWJINf gM pbGvlyeQIOWPM 2/view?usp=driv
esdk

Step2: Register by providing your details and generate OTP.(If the OTP is not generated, use

thelast six digits of your mobile number asthe OTP).

Step3: Open the tasks and complete it by giving your feedback and handling the Al based
Quiz.

For |1-Phone Users:

Stepl: Click on thislink https://punjabstartup.com/

Step2: Signup to create an account and generate OTP
Step3: Filliny our personal and educational details. After your account is created, open the

tasks and completeit by giving your feedback and handling the Al based Quiz.



20

BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)

BATCH 2026-2030

SEMESTER-I

Content Creation

Week/ Milestone Description
Milestone
1 Start your journey as a content Learn how to reach thousands of followers online by
creator creating content
2 Decide your content topic Explore different topics and finalize one topic on
which you will create content
Start your own content channel Launch your official channel on YouTube or
3 Instagram and start building your audience
Learn how to create a simple weekly content
4 Plan your first week content calendar that would keep your audience engaged and
calendar make them follow you
Plan and record your first video |Learn how to create a clear and catchy script for your
5 first video and shoot it using your phone
Edit and launch your first video |Learn how to edit your video with trendy music
6 And cool effects and launch your channel with first
video
Reach first 100 followers Use WhatsApp and persona Instagram account to
7 tell people about your channel and reach first 100
followers/subscribers
Master the skill of engaging Learn how to connect with your audience so they
8 people with your content stay engaged and feel involved
Follow latest trendsand famous |Learn how to use trending to pics and tag well-
9 influencersto grow your channel |known channels or creators to boost your reach and
attract more followers
L earn how you can make money |Discover how to do brand deals and promote brands
10 from your content or products your followerstruly care about
11 Make your first partnership Reach out to10 brands for partnership and turn one
into your first paid deal
Plan your business growth Create a 1-month plan on what to post on a weekly
12 basis to grow your followers and earn money
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\_N%k/ Milestone Description
Milestone
Learn how to start selling online Legrn Wha't an.E-commerce business is and how you can start
1 selling online in less than 30 days
> Choose your product Expl ore different products and finalize what you want to sell
online
. Find a supplier who will deliver Identify suppliers who can send your product directly to the
customer and help you launch your E-commerce
the product for you bUSi
usiness
Create your E-commer ce store Make a ssimple onlllne store using I'ns'tarnOJo and learn how
4 to upload product images and description on the store
' Learn how to link your bank account to a payment gateway
5 Activate payments on your store | and integrate that with your Instamojo store to
Start receiving payments
Connect your domain name to your Instamojo account,
6 L aunch your online store create your launch poster, and officially launch your
E-commerce store
. Get first 100 people visit your Learn how to write .SI mple and catchy messages to promote
. your store and send it to 100 people
online store
_ Convert one paying customer and learn how to process the
8 Makeyour first sale order from beginning to delivery
o Createand post your first ad Lgarn.how to design a ssimple promotional ad and post it to
bring in more people and sales
T ake feedback from customers Engage with your palq customgrs, take product fgedback,
10 and upload success stories or reviews on your website
1 Get arepeat customer or referral|Build trust with your paid customers to get either a repeat
order or areferral
Makeal-month plan to promote and grow your E-
12 Plan your business growth

commerce store and earn more money
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Professional Service

Week/ Milestone Description
Milestone
Start your journey in Learn what is a service and how you can earn
1 professional services money by offering your skill as a service
2 Choose your service Kill Choose one skill you are good at and turn it into
service that people will pay for
Find your ideal customer Talk to people directly or through social media apps,
3 understand who iswilling to pay
For your service and "WHY™
Build your onlineprofileand |Explore apps or websites such as WhatsApp
4 show what you offer Business, Upwork, or Urban Company, and learn
how to create an online profile
Write your service description |Learn how to write your service in asimple
5 and powerful way that gets people excited to try it
6 Finalize your pricing and Learn how to set the right price that your customey
launch your service finds fair and launch your service
Get first 100 leads for your Learn how to write catchy messages to promote
7 service your service in the market and get
first100 leads
8 Offer afreeserviceand learn |Give your service for free to rea users and use their
from feedback feedback to make it better
Makeyour first sale Get one paying customer for your service and
9 work really hard to get a 5 star rating and a video
testimonial
Build trust with customersand{Use your trust and good relationship with existing
10 get repeat orders customers to get your first repeat customer
Earn your first referral Start offering bonus or other additional services tg
11 your existing customers and get
Your first referral
12 Plan your business growth Make almonth plan on how to get more customerg

and earn more money




23

BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)
BATCH 2026-2030

SEMESTER-I

Retail Business

Week/
Milestone Milestone Description
1 Learn how to start retail busines§ Understand how retail works, the types of business
you can start, and talking to local shops
2 Look a products in demand in your area and
Choose your product and ideal | choose what you’ll focus on based on
customer Y our customer needs
3 Identify suppliers or wholesalers who can give you
Find a supplier for your product |quality products/raw materials at good prices
4 Setup your business Arrange your shop/home or prepare your product
stocked with shopkeepers
Decide the right selling price, maintain a simple
5 Decide product pricesand record of sales, and get ready to handle cash or
prepare stock digital payments
Put up posters near your shop, and share the
6 _ announcement with friends, family, and local
L aunch your business Community groups
7 Promote your businessin your |Learn how to use simple ways to promote your|
area business localy
8 Ensure the buying process is smooth and the
Makeyour first sale customer is happy
9 Take feedback from customers |Engage with your paid customers and take product
feedback
10 | Discover other platformsto Learn how to setup a free WhatsApp Business
grow your sales account for your shop and collect
Ordersthere
1 Get arepeat customer or referral|Build trust with your paid customers to get either a
repeat order or areferral
Plan your business growth
12 Make a 1-month plan to promote and grow your

retail business and earn more money
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Miscellaneous

Week/ Milest Description
Milestone estone P
Start your journey asan Learn what entrepreneurship means and how you can|
1 entrepreneur start earning by solving problems around you
| dentify and valid a Look around yourself, talk to people, and pick one real
2 tea problem to solve problem that many people face
Define your customer Find out who will buy from you, what difficulties they|
3 and their pain points face, and why they need your solution
4 Generate businessideas Think of different ways to solve the problem,
and finalize oneidea compare options, and choose one idea to move ahead
with
Define your product or service|Decide clearly what product or service you will
5 Provide and how it will solve the customer’s
problem
Finalize your pricing and Set afair price for your product or service and take the
6 launch your business first step to launch your business
. Promote your business Tell people about your business using word of mouth,
and get first 100 leads posters, or social media, and collect interest from 100
people
8 Makeyour first sale Get your first paying customer and deliver your
product or service with full effort
Take feedback from Listen to what customers say after using your
9 customersand improve product/service and make it better step by step
Build trust with customers Keep your promise, give good quality, and motivate
10 and get your first repeat your customer to buy from you again
order
Earn your first referral and |ASK happy customer store commend you to friends
1 expand your sales and family so that you can grow your sales
" Plan your business growth Make a simple plan for the next month to get more

customers, increase sales, and grow your business




Evaluation Criteria
The evaluation will be conducted by a committee consisting of the class mentor, nodal officer and

the principal HOD or hisher nominee.
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Evaluation Description Weightage
Component

Weekly Task Timely submission of weekly tasks, including activities, | 60%
Completion reflection prompts, graded quizzes etc

Target Completion

Performance-based evaluation on hitting revenue or 20%
Profit targets (e.g.,generating ¥ 10,000 revenue)

Final Project

A comprehensive project depending the theme of the 20%
semester

Evaluation mechanism: The score generated by the app will be final.
Weekly Component:

Each week of the cour se follows a structured format designed to guide students from learning
to doing, using simple, mobile-accessible components:

Component Duration Description

Action Lab ~4hrs - Hands-on task on the weekly concept
- Includes step-by-step guidance, templates, and worksheets
- Ends with a submission(e.g., video, reflection, or proof of
action)

Learning Self-paced -Videos, short readings, real-life stories, and tools to deepen

Resources understanding at their own pace

Check-in Sdlf-paced -Quizzes & Reflection prompts




Syllabus Overview for Semester 1-5
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Semester L earning Focus L earner'sdemonstration Revenue Target
1 Setup & Launch Understand. Create. Start. £ 10,000
2 Marketing Basics Engage. Share. Grow. ¥40,000
3 Operations & Scale Earn. Deliver. Expand. ¥80,000
4 Organic Growth Attract. Retain. Build. £ 160,000
Al Automation &
5 Simplify. Track. Sustain £ 400,000

Finance mastery

Semester 1: Setup & Launch

In Term 1, students will explore what entrepreneurship means and how it connects to their daily lives.
They will earn to identify problems, shape simple business ideas, and test the mineral settings. This
semester builds the foundation—mindset, observation, value creation, and action.

Semester 2: Marketing Basics

In Term 2, students will learn how to attract customers and grow their visibility using digital platforms
and community-based marketing strategies. Students will also begin to run paid advertising campaigns

and learn how to optimize their marketing efforts.

Semester 3: Operations & Scale

This semester focuses on the day-to-day operations of running a business, including order fulfillment,
customer service, and logistics. Students will also focus on scaling operations as demand grows, with

an emphasis on managing resources effectively.

Semester 4: Organic Growth
Students will learn how to grow their businesses organically, using referrals, partnerships, and
community engagement. This semester focuses on building aloyal customer base and using word-of-
mouth marketing to increase reach and credibility.
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Semester 5: Al Automation & Financial Mastery

The final semester prepares students for long-term sustainability. Students integrate Al to
improve productivity, automate routine tasks, and enhance decision-making. They aso dive deep
into financial planning, learning to set income goals, track expenses, understand profit margins,
and create simple financial forecasts. This semester helps students solidify their entrepreneurial
identity design systems for financia stability and scalability.

Course Outcomes
After studying this course, studentswill be able to:

Launch and manage a business within their chosen track.

Identify profitable opportunities and develop innovative solutions.

Implement marketing and sales strategies using both digital and traditional methods.
Use financial metricsto track performance and make informed business decisions.
Scale a businesss using operational systems and automation tools.

Suggested Readings
Simon Sinek, Sart with Why: How Great Leaders Inspire Everyone to Take Action,
Portfolio/Penguin
Eric Ries, The Lean Startup: How Today’s Entrepreneurs Use Continuous Innovation to Create
Radically Successful Businesses, Crown Business
Jonah Berger, Contagious. How to Build Word of Mouth in the Digital Age, Simon & Schuster
Phil Knight, Shoe Dog: A Memoir by the Creator of Nike, Scribner
Jason Fried and David Heinemeier Hansson, Rework: Change the Way You Work Forever, Crown
Business
Héctor Garcia and Francesc Miralles, |kigai: The Japanese Secret to a Long and Happy Life,
Penguin Books
Tim Ferriss, Tools of Titans (Selected Chapters), Houghton Mifflin Harcourt
Peter Thiel and Blake Masters, Zero to One: Notes on Sartups, or How to Build the Future, Crown
Business
Anil Lamba, Romancing the Balance Sheet, Anil Lamba Publications
The Better India/Y our Story, Young Entrepreneurs Series (Collection of Articles) Real Indian stories
Of youth starting businesses, snack able reads that show what’s possible.
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ENMDC 151: APPRECIATING ENGLISH LITERATURE-1
(Multidisciplinary Cour se)

Time: 3Hours
Credits: 4-0-0
(6 periods per week)
Total Marks. 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth
guestion may be attempted from any Section.

Texts Prescribed:
1. Talesof Life (Guru Nanak Dev University, Amritsar)
2. English Grammar in Use (Fifth Edition) by Raymond Murphy, CUP (Units: 49-97)

The syllabusisdivided in four sections as mentioned below.

SECTION-A
English Grammar in Use, 5 Edition by Raymond Murphy, CUP (Units: 49-81)

SECTION-B
Personal letter Writing and English Grammar in Use (Units: 82-97)

SECTION-C
Tales of Life (Guru Nanak Dev University, Amritsar): Storiesat Sr. No. 1, 2, 3, 5and 6

SECTION-D
Tales of Life (Guru Nanak Dev University, Amritsar): Storiesar Sr. No. 7, 9, 10, 11, 12
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BOAO02113T : Punjabi (Compulsory)-2
Ut )2

Fafse 400

Time: 03Hours Max. Marks: 100
(6 Utdmiz Yyt ge3)

nig=IF M3 ydiftwia =t gerfeEst

1. YAS U3d € 979 I97 Jadil I I feg € yHs Us #A=dl|

2. fefenradt & d& Ud yAs 98 I&|1 Id Iar fad fea yrs st I
Uaet yre fan €t gar fegd dizr A7 "Ager J

3. IIF YRS & W =§IEd TS|

4. QUJ He Jds & ddd Id 3T YyAST & 3 »idi Su 3 Su 99 QuyHST
feg 39 Haer JI

US-gH M3 USYASIT
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g dJar (Foet gan (Hun gdfded fHw €8 w3 iz fHwr Agddh),
dd d6x 22 gatedfHet, »ifHzHg|
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AaH-3T

©)  dwet met fe@3
()  Urdl HEe-gE3d w3 HEE-dgeT - UfGITHT M3 HES HASU
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Hafed yA3at

1. goHdgrew fHw,  daEt Fger o fAgilz, fefzam 3 yfeaSied
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2. gsde fHw gdles, dast goer e fefzgm, dast nigeft, =t

3. wAfifeg fHw Qus, dadl aoelaa, drss da Ay, 88t

4. AlRRes Hw Gus, dadt ot @ Agy 3 gz, Uast goledfhel, ufenrmsri
Imrudfee HATESt, Bftmrer

6. TIHU® THars, Uadt #Hiedt @ Aguy fhoiz 3 feam, Jadt geledfHet,
yfenrsr  (Fiest & 10 3 18) 1

7. wufeg fiw dur, Jdadt gmr fefomrs, Jast smr nvigeft, "3ag
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BOAO02103T : Hest varsi—2
(In lieu of Compulsory Punjabi)

AMT: 3 W
Iaf3E 4-0-0
Time: 03 Hours Max. Marks: 100

(6 Uidmiz yIt g=31)
a<3 »3 uydifuma st gefest
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Hafea yA3ar
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PHC-111: Punjab History & Culture(C. 320 to 1000 A.D.)
(Special Paper in lieu of Punjabi compulsory)
(For those studentswho are not domicile of Punjab)

Credits: 4-0-0

Time: 3Hours Max. Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted
from any Section.

N

s

SECTION-A

Alexander’s Invasion and its Impact
Punjab under Chandragupta Maurya and Ashoka.

SECTION-B

The Kushans and their Contribution to the Punjab.
The Panjab under the Gupta Empire.

SECTION-C

The Punjab under the Vardhana Emperors
Socio-cultura History of Punjab from 7" to 1000 A.D.

SECTION-D

Development of languages and Education with Special referenceto Taxila
Development of Art & Architecture

Suggested Readings

1

w ™

L. M Joshi (ed), History and Culture of the Punjab, Art-I, Punjabi University, Patiala, 1989 (3™
edition)

L.M. Joshi and Fauja Singh (ed.), History of Punjab , Vol.l, Punjabi University, Patiala, 1977.
Budha Parkash, Glimpses of Ancient Punjab, Patiala, 1983.

B.N. Sharma: Life in Northern India, Delhi. 1966.
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SOA 105: DRUG ABUSE: PROBLEM, MANAGEMENT AND PREVENTION
(VALUE ADDED COURSE)
Credits:2-0-0
Time: 3 hours Max. Marks: 50

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required
to attempt five questions, selecting at least one question from each Section. The fifth question may be
attempted from any Section.

SECTION-A
Meaning: Drug Use, Drug Misuse, Drug Abuse and Addiction
Drug Abuse as a Social Problem: How Society is affected?
Common Terms: Dependence, Tolerance and Withdrawal

SECTION-B
Nature and Extent of Drug Abuse in India and Punjab
Social Patterns-Y outh, Rural —Urban, Class, Gender and Peer Groups.
Reasons of Drug Abuse: Unemployment, Stress, Family Issues and Peer Pressure.
Basic Idea of Stigmaand Labelling: How Society Treats Drug Abusers

SECTION-C
Role of De-Addiction Centersin Curbing Problem of Drug Addiction and Reducing Withdrawal
Counselling Support-Basic Counselling and Behaviora Help
Rehabilitation and Re-Integration-Bringing the person back to Normal Life, Socia Work Interventions

SECTION-D
Role of Family: Supervision, Support, Communication and Values
Role of School and Colleges: Counselling, Teacher as Role-Model and Awareness
Community Prevention: Y outh Activities, Local Awareness and De-Stigma Approach.
Basic Coordination: Family, School, Health Professional and Community.

Suggested Readings:

1. AM, K. & Rau, R.M. (2025). A Comparative Analysis of Drug Use Patterns Among Youth in Sum
and Affluent Communities of Chennai Retrieved on 10.02.2026 from A comparative analysis of
drug use patterns among youth in slum and affluent communities of Chennai.

Agarwal, M.L. (2023). “Stigma and Substance Use: Perspectives from India” Anthem Press.
Ahuja, Ram (2003), Social Problemsin India, Rawat Publication, Jaipur.

Extent, Pattern and Trend of Drug Use in India, Ministry of Social Justice and Empower ment,
Government of India, 2004.

Ghuman, R.S. (2020). Drug Abuse in Punjab: Unmasking the Crisis” NIPCCD.

Hugh T. Banks (2018) Drug Use and Abuse: A Comprehensive Introduction

PWDN

S2L
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Jodhka, S. S. (2021)Youth, Substance Abuse and Addiction in Punjab: A Sociological Study”
Sage Publication.

Kapoor. T. (1985) Drug epidemic among Indian Youth, New Delhi: Mittal Pub.

Modi, Ishwar and Modi, Shalini (1997) Drugs. Addiction and Prevention, Jaipur: Rawat
Publication.

National Household Survey of Alcohol and Drug abuse. (2003) New Delhi, Clinica
Epidemiological Unit, All India Institute of Medical Sciences, 2004.

Nimesh G. Desai. (2022) Substance Abuse in India: An Enquiry into Cultural and Systemic
Aspects”

Ross Coomber and at a. 2013, Key Concept in Drugs and Society. New Delhi: Sage Publications.
Sain, Bhim 1991, Drug Addiction Alcoholism, Smoking obscenity New Delhi: Mittal Publications.
Reddy, K.B.N. et. a (2024). A study on Implications of Addiction on Y outh of India. International
Journal of Socia Sciences & Management. Volume 4 and Issue 2 Retrieved on 10.02.2026 from A
Study on the Implications of Addiction on the Y outh of India.pdf

Sandhu, R. S. (2009), Drug Addiction in Punjab: A Sociologica Study. Amritsar: Guru Nanak
Dev University.

Singh, C. P. (2000). Alcohol and Dependence among Industrial Workers: Delhi: Shipra.

Social work.Institute on Prevention of Substance Abuse (2025). Drug Abuse in India: A look at
Y outh, Women and Tribal Communities Retrieved on 11.02.2026 from Drug Abuse in India: A
Look at Youth, Women, and Tribal Communities ¢ Social Work Institute

Sussman, S and Ames, S.L. (2008). Drug Abuse: Concepts, Prevention and Cessation, Cambridge
University Press.

Verma, P.S. 2017, “Punjab’s Drug Problem: Contours and Characterstics’, Economic and
Political Weekly, Val. LII, No. 3, P.P. 40-43.

20. World Drug Report [2016, 2017, 2025] United Nations office of Drug and Crime.
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BBA02005T: BUSINESSLAWS

Time: 3Hours Credits: 4-0-0
Total Marks; 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted from
any Section.

SECTION-A
Law of Contract (1872): Nature of contract, Classification, Offer and acceptance, Capacity of
parties to contract, Free consent, Consideration.

SECTION-B
Law of Contract: Legality of object, Agreement declared void, Performance of contract;
Discharge of contract, Remedies for contract of contract.
Sales of Goods Act (1930): Formation of contracts of sale; Goods and their classification,price;
conditions and warranties.

SECTION-C
Sales of Goods Act : Transfer of property in goods; Performance of the contact of sales; Unpaid
seller and hisrights, sale by auction; Hire purchase agreement.
The Consumer Protection Act (1886): Definition of consumer, Features, Grievance regressed
machinery.

SECTION-D
Law of Agency: Meaning, Features of the Contract of Agency, Types of Agency,Creation of
Agency, Rights and Duties of Principal and Agent, Personal Liabilities of an Agent, Termination
of Agency, Irrevocable Agency.
Indemnity and Guarantee: Mcaning of the Contract of Indemnity and Guarantee. Rights of
Indemnity Holder and Indemnifier, Essentials and Types of contract of Guarantee, Nature and
Whxtent of Surety’s Liability, Rights and Discharge of Surety.

Suggested Readings:

1. Singh, Avtar, “The Principles of Mercantile Law”, Eastern Book Company, Lucknow.
2. Kapoor, N.D., “Business Law”, Sultan Chand & Sons, New Delhi.

3.  Tulsian, P.C., “Business Law”, Tata McGraw Hill, New Delhi.

4.  Usa Thp Usa, “Indian Business Law”, International Business Publications, USA.



37
BACHELOR OF BUSINESS ADMINISTRATION (HONOURS) (CBGS)
BATCH 2026-2030

SEMESTER I
BBA02006T: PRINCIPLES OF MANAGEMENT

Time: 3Hours Credits: 4-0-0
Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted
from any Section.

SECTION-A

Management: Meaning and definition, nature, purpose, scope, importance and functions,
Management as art, science and profession, Management as a socia system, Concept of
management, administration and organization Principles of management, Scientific
Management.

Evolution of Management Thought: Contribution of F.W. Taylor, Henri Fayol, Elton Mayo,
Chester Barnard & Peter Drucker to the management thought. Various approaches to
management (i.e. Schools of Management Thought), Indian management thought.

Management Techniques. Management by Objective: Meaning, Process, Benefits, And
Weaknesses.

SECTION-B
Planning: Meaning, Significance, Types of plans, Nature, Elements. Objectives, Policies,
Rules, Procedure, Strategy, Decision Making.
Organizing: Meaning, Nature and Purpose of organization, Theories of organization, principles
of organization, Forms of organization: Line, Functional and Line and Staff, Forma and
informal organization, Delegation, Span of Management: Factors determining effective span.

SECTION-C
Departmentation: Definition, Departmentation by function, Territory, Product/service,
Customer group and matrix organization, Decentralisation and Departmentation.
Authority: Definition, types, responsibility and accountability, delegation; definition, steps in
delegation, obstacles to delegation and their elimination, decentralization vs centralization,
determinants of effective decentralization

SECTION-D
Staffing: Meaning, nature and functions of HRM, Manpower management, factors affecting
staffing, Recruitment, Selection, Training and Development, Performance appraisal: need and
process.
Directing: Motivation: Meaning, Nature, Importance, Types, Theories of Motivation: Mc.
Gregor’s, Maslow and Herzberg. Leadership: Meaning, Nature, Styles, Managerial grid, Likert
system, Theories. Trait, Behavioural, Situational and Followers.
Coordination: Principles and Techniques, Difference between coordination and cooperation.
Controlling: Meaning, nature, importance, scope, principles, prerequisites, steps, limitations
and techniques.
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Suggested Readings:

1. Robbins, S.P., & Coulter, M.K., “Management”, Pearson Education Inc., New Delhi.

2. Gupta, Meenakshi, “Principles of Management”, PHI Learning Pvt. Ltd., New Delhi.

3. Koontz, H., Weihrich, H., & Aryasri, A.R., “Essentials of Management”, Tata McGraw-
Hill,New Delhi.

4. Aswathapa, K. “Essential of Business Administration”, Himalaya Publishing House,
Mumbai.

Note: Thelatest editions of the books should be foll owed.
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BBA02009T: FUNDAMENTALS OF BANKING

Credits: 4-0-0
Time: 3Hours Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted
from any Section.

SECTION-A
Commercial Banks—Introduction, evolution, nature, functions, importance and services
provided by commercial banks.
Types of Banks-Commercial Bank, Regional Rural Banks, Foreign Banks, Cooperative Banks,
Public bank and Private bank, difference between public and private banks.

SECTION-B
Central Bank—meaning and functions, Techniques of credit control, mechanism of Credit
Creation.
Practical Aspect of Banking- Negotiable Instruments— Cheques, bills of exchange and
promissory notes, endorsements, difference between cheques and bills of exchange.

SECTION-C
Customer’s Pass Book-Entries in Pass Book, Effects of errors favourableto the Banker and
Customer.
Clearing House System

SECTION-D
Systems of Banking- Group and Chain Banking, Unit and Branch Banking, Investment Banking
and Mixed Banking.

Suggested Readings:

Sundharam, Varsheney, “Banking Theory, Law & Practice”, Sultan Chand & Co.

Shekhar, K.C; Shekhar, Lekshmy, “Banking Theory and Practice”, Vikas Publishing House.
Sethi, Jyotsana; Bhatia, Nishwan, “Elements of Banking and Insurance”, PHI Learning
Private Limited, New Delhi

WWW.rbi.org

agrwbdrE

Note: The latest editions of the books should be followed.
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USE-0012: ENTREPRENEURSHIP MINDSET-II
(Mandatory Skill Enhancement Cour se)

Credits: 0+0+2
Total Marks: 50

Semester Snapshot - Semester 2
Entrepreneurship 102/201 (Marketing Basics)

Introduction

This semester helps learners understand marketing as a practical life skill - not just “advertising.”
It teaches them how to communicate value, attract the right customers, and grow something small
into something sustainable. Learners explore the basics of customer psychology, messaging,
content creation, and simple sales strategies. Through hands-on activities, they will practice red
marketing techniques for their micro-hustle or a simulated business idea, learning how to get
attention, build trust, and generate sales.

L earners Objective

— Understand the core concepts of marketing using simple, relatable real -world examples.

— Learn how customers think, choose, and buy—and how businesses influence decisions
ethicaly.

— ldentify and define a target customer clearly instead of “selling to everyone.”

— Create clear messaging: what they sell, who it helps, and why it matters.

— Use basic marketing channels (offline + online) to attract customers.

— Run asimple marketing campaign and measure what worked.

— Build confidence in selling, promoting, and talking about their product/service.

Outcome

By the end of this semester, learners will be able to market a product/service using basic
strategies, attract real customers, and improve their results through feedback and
experimentation.

Guiding Principles/Approach

This syllabus is built on action-based learning, clarity-first communication, and customer-first
thinking. Learners don’t just study marketing - they practice it in real situations through small
experiments and repeated improvement. The course is designed to feel approachable and
practical: learners create simple content, test messaging, talk to real people, and observe what
influences decisions.

Instead of heavy theory, students build marketing skills through doing: customer discovery,
storytelling, channel experiments, and reflection. The curriculum emphasizes confidence-
building, ethical marketing, and communication as a leadership skill. By helping learners see
results quickly (even smal wins like one customer or one inquiry), the program builds
motivation, creativity, and real-world business readiness.
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Recap Milestone
The recap milestone focuses on revising al the 12 milestones of semester 1 and also helps
students understand the upcoming 12 milestones journey of semester 2.

SEMESTER Il
Semester 2 Curriculum

Milestone # Milestone Milestone Task# | Task Title Activity title
Name Description
Watch a video on "Semester 1
summary"
Download 12 summary cards of
Semester 1 milestones
Revisefirst . .
1 12 milestones Write 3 key learnings of Semester
of Semester 1 | 1
. Write 3 thingsyou will improvein
Rewsewhqt semester 2
you learned in
Recap and Semester 1 :
Recap Introduction | and plan what Attempt Semester 1 Recap Quiz
ygér;vgtgrozm Learn how to 4X your revenuein
Semester 02 using Marketing
Read how famous brands use
Set your marketingtoincreaserevenue
2 goasfor
Semester 2 | Set your marketing goals

Attempt Semester 2 Readiness
Quiz




Milestone 13: Marketing Fundamentals
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Marketing Fundamentals milestone focuses on helping students understand the basics of
marketing and how they can use marketing to scale their businesses and generate revenue.

Milestone # Milestone Milestone Task# | Task Title Activity title
Name Description
Watch a video on marketing
fundamentals
Read examples of famous
Understand | marketing campaignsin India
1 what is
marketing | Explain what you learned about
marketing
Attempt task 01 quiz
Watch a video on what is digital
marketing
Read a document on types of
Leamn | Gigital marketin
Learn how different g 9
Learn you can use 2 types of - . —
marketing | multiple types digital ertke \{vhat tht kb'nd ?f digital
13 fundamen of marketing marketing [)nuasrin:sngn;vv?/rh S best for your
talstoscale | toscaleyour y_
your business and Attempt task 02 quiz
business g:(;\\//ve')qlﬁgr Read a document on how
businesses like yours are using
marketing to generate revenue
Write 3 marketing ideas to scale
Write 3 your business
3 marketing
ideasfor your | Validate your ideas with 3-5
business people

Shortlist the best idea and explain
how it will generate revenue

Share your experience of doing
this milestone

Attempt task 03 quiz




Milestone 14: WhatsApp Community Marketing
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WhatsApp Community Marketing milestone focuses on helping students learn how to build
aWhatsA pp community for their users and use it to generate trust, engagement, and sales.

Milestone# | Milestone | Milestone | g 0 | a5 Title Activity title
Name Description
Watch avideo on why you should
build a WhatsApp Community
Read a document on how to
Createyour | createa WhatsApp community
1 WhatsApp | Enter the name of your
community | community
Upload your WhatsApp
community link
Attempt task 01 quiz
Read afew sampleinviteand
welcome messages
Invite people Draft an invite messageto invite
It€ peop 50 peopletojoin your community
to join your
2 Draft a welcome message for your
WhatsApp .
. community members
community
Build Upload a screenshot of your
Whlglt sAa welcome message
. AP Attempt task 02 quiz
Buildand | community for Learn 'how to endage peoplein
14 activate your | your users and our communit .g gepeop
WhatsApp useitto é dtop 10 y n
community | generatetrust, cad top Lucommunity
engagement Engageypur engagement ideasfor your
and sales ' 3 community | business
users and start | Write 5 types of content to post
building trust | weekly in your community
Createand upload your weekly
calendar
Attempt task 03 quiz
L earn how to do soft-selling on
community
Createa community-only offer
Get 3 sales Learn howtoc_:onvert interested
f peopleinto paid customers
rom your : .
4 Writeasimpleplan to generate 3
WhatsApp sales per month from the
Community P

community

Shareyour experience of doing
this milestone

Attempt task 04 quiz
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Milestone 15: Generating Content for Marketing using Al
Al-led Content creation and marketing milestone focuses on helping students learn how to use Al
toolsto generate creative ideas and create professional videos, posters, and blogs.

M"fone M,'\'l?]%”e D'\gcﬁ‘ii”fn Tfk Task Title Activity title
Watch avideo on 'what is content marketing'
Learn which content works for brand
Learn what .
1 i content  |_2warenessor revenue generation
. Write 3 types of content you believe your
marketing !
customerslike
Attempt task 01 quiz
Learn how to use Al to generate content
marketing ideas for your business
ng:]fgitte Generate 10 small content ideas to attract your
2 ideasto cqstomers - .
Discuss the ideas with your users and take
attract
customers feedback
Shortlist top 3 content ideas to attract customers
Learn how Attempt task 02 quiz
touse Al Watch avideo on "How to use Al tools to create
toolsto simpl e short videos"
UseAlto | generate Createyour | Read this guide on how to ask Al to write avideo
generate creative 3 first brand | script
15 content for | ideasand video using | Generate 5 ideas for your Al videos and write
marketing create Al them here
professional Upload your Al generated video link
videos, Attempt task 03 quiz
posters, Learn how to create aposter using Al
and blogs Createa | Write a prompt for the poster will you create
4 brand using Al
poster using | Upload the Al poster you have created
Al Post this poster in your WhatsApp community
Attempt task 04 quiz
Learn how to use prompt engineering to write
content for your business
Read list of topics on which you can write a blog
Writea | Write the topic on which you will write a short
5 blogusing | blog
Al Write thefirst version of your blog
Share your blog with your friends and faculty
Share your experience of doing this milestone
Attempt task 05 quiz




Milestone 16: Social Media Marketing
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Socia Media Marketing milestone focuses on helping students learn what social media
marketing is and how to create a social mediaweekly plan that engages users and improves brand

visibility.
Milestone | Milestone Milestone | Task . o
" Name Description 4 Task Title Activity title
Watch avideo on " Introduction to Social
media marketing"
L earn different typesof social media
marKketing
Learnwhat is | Read a document on how to use social media
1 social media | marketing to generaterevenue
marketing | Writeyour under standing of social media
marketing
Writeonesocial media marketing idea for
your business
Attempt Task 01 Quiz
Learn V,Vrl‘at L earn how to resear ch your competitors
o |ssgoclz_|a Research LFind your competitors
an your media Writetop 3thingsyour competitorsare
social marketing 2 your <in
16 media and how competitors -Pooid .
. Find one unique gap that you can capture
marketing can you :
: Attempt task 02 quiz
Strategy | executeit to . , .
scale your Watch avideo on 'what are content pillars
bus - Read examples of 'content pillars
USINess 3 Finalize your Write 5 content pillarsfor your social media
content pillars P you
strategy
Attempt task 03 quiz
Watch avideo on "how to create a weekly
social media plan'
L ook at examples of 'social media calendar’
Create your
: Create and upload your weekly calendar
4 | weekly socia :
; Upload thelink of your Instagram Channel
media plan - . .
Shareyour experienceof doing this
milestone
Attempt task 04 quiz
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Milestone 17: Trust-led Marketing
Trust-led Marketing milestone focuses on hel ping students build trust through social media
proofs, testimonials, or basic engagement and later converting them into leads and sales.

SEMESTERII

Milestone

Milestone

Milestone

Task

4 Name Description " Task Title Activity title
| dentify 2 happy customers
Usesocial | Createatestimonial post with CTA
1 proof to Post testimonial on social media
buildtrust | Post testimonial on the community
Attempt task 01 quiz
L earn how to ask open-ended questions
List 5 customer problems
Make people | Post these problemsin community and
2 sharetheir | social media
problems | Evaluatetop 2 problems customersface
Encour age peopleto sharetheir problems
Use Attempt task 02 quiz
testimonials, Hel Brainstorm or use Al to create a solution
Generate | conversations, PYoUr 1 yocument for each problem
17 leads and and daily userswith 3- 50" siiution to 1 problem on adaily basis
turnthem poststo 3 5 days . DM peopleto check if your solution is
into sales generate corgent sprint helping them
leads and an Iggate Write how many leads did you generate
close sales. Attempt task 03 quiz
L earn how to convert leadsinto sales
Soft sell your offering in community and
social media
DM people how can your product help
them better
4 C?E;/Oerglids Follow up after 24to 48 hours

Write how many leadsyou converted into
sales

Shareyour experienceof doingthis
milestone

Attempt task 04 quiz
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Viral Marketing milestone focuses on helping students learn how to launch viral campaigns for
their businesses using the latest trends and make their brand go viral without spending any money.

Milestone

Milestone

Milestone

Task

" Name Description 4 Task Title Activity title
Understand what isvirality and how it
works
1 Learnviral | Read about top 10 viral marketing
marketing | campaignsin India
Write 3 reasons why people shar e content
Attempt task 01 quiz
Learn 5typesof common viral marketing
strategies
Design 2 Read 10 viral marketing ideasfor your
vira business
2 campaigns | Design 2 viral campaignsfor your business
for your Takefeedback from peopleand finalize one
, , business campaign
Design v_|raI Set your campaign tar gets
marke.tlng Attempt task 02 quiz
Make your t%ainegg]gg; Createyour campaign launch video or
18 brand go Launch one | poster
vira Wlijtsﬁ(r)ﬁt vira Createyour campaign launch message
spending 3 campaign to Launch your campaign on your social media
any money increase platform
customer Launch your campaign in your WhatsApp
reach community
Attempt task 03 quiz
Shareyour campaign in other groupsand
forums
M easureyour campaign performance
L earn how to improveyour campaign
Promotg your Analyzeyour campaign and record final
4 campaignto .
makeit vira | EICS

Enter thesummary of your campaign

Shareyour experience of doing this
milestone

Attempt task 04 quiz
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Milestone 19: BTL/Offline Marketing
BTL/Offline Marketing milestone focuses on helping users learn about BTL (below the line)
or offline marketing and use it to reach out to local customers and generate revenue.

SEMESTERII

Milestone

Milestone

Milestone

Task

" Name Description " Task Title Activity title

Watch avideo on what isBTL marketing

Understand | Read about famousBTL marketing

1 offline or campaigns
BTL Write how you can use BTL marketing for
marketing | your business
Attempt task 01 quiz
L earn about common offlinetactics for
your business
Write 1 offline marketing idea you can
, execute
Use offline Pi cfl;lyour Design your brand poster for offline
Drive | activitiesto | 2 mgrk[et’f‘ieng marketing
revenue reach local idea Createyour offlinemarketing offer or
19 through customers pitch
offline/BTL and Practiceyour pitch with friendsand take
marketing generate feedback
sales Attempt task 02 quiz
| dentify people or locationsin local for
offline marketing
Pitch to at least 10 real customers
Execute Collect contact detailsfor WhatsApp
3 offline Community invite
marketingin | Closeat least one sale
local market

Writeyour offlinemarketing metrics

Shareyour experience of doing this
milestone

Attempt task 03 quiz
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Milestone 20: Collaboration and Affiliate Marketing
Collaboration and Affiliate Marketing milestone focuses on helping users learn about affiliate
marketing and how to collaborate with individuals/businesses to reach more customers and

BATCH 2026-2030

generate revenue.
Miletone: |- Mitestone Dﬂﬁ‘:{fﬂ T Task Title Activity title
Watch avideo on what is affiliate
marKketing
Understand | Read about top collaboration or affiliate
dfiliate mar keting campaigns
1 marketing | Learn 10 common types of collaboration
and or affiliatemarketing for your business
collaboration | Pick 3typesthat can work for your
business
Attempt task 01 quiz
. L earn how to start an affiliation program
Design your - —
5 ffiliation Deqdeyqur commission str.ucture
mode Writea pitch for pr?lrtnershlp
Attempt task 03 quiz
Learn how tofind aright partner for
Use collaboration
Grow partr:jers Finalizeone | Createalist of 5to 10 peopleor
through affil?gtes to 3 person or businessesfor collaboration
20 collaboration reach new businessfor | Send your partnership pitch to potential
and di collaboration | partners
affiliation a a:ner(;ces Writethe name of onefinal partner
marketing Attempt task 03 quiz
generate . .
sales Explain how will the partner market your
brand
Execute the Post thelink or screenshot of successful
4 collaboration collaboration —
Respond to new leadswithin 24 hours
Closeat least one sale
Attempt task 04 quiz
Writenumber of leads generated
Writenumber of salesclosed and revenue
generated
5 Measureyour | Writewhat worked and how to improve
collaboration | collaboration
Shareyour experienceof doing this
milestone
Attempt task 05 quiz
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Milestone 21: Advertising Marketing (Meta)
Advertising Marketing milestone focuses on helping users learn how to post a paid ad on Meta
(Instagram and Facebook) promoting their business and reach to more users or generate revenue.

BATCH 2026-2030

Milestone

Milestone

Milestone

Task

" Name Description 4 Task Title Activity title
Setup your Watch qvideo on why torun adson Meta
Meta L earn different types of ads
1 BUS Read theguide on Meta Ad account setup
usiness
Suite Setup your Meta Ad account
Attempt task 01 quiz
Watch samples of good ad designs for your
business
5 Designyour | Finalizeyour ad objective
firstpaidad | Upload thefinal draft of your ad with final
copy and creatives
Attempt task 02 quiz
Watch avideo on "how to target theright
Define your [[))Z(f)plefor ad .
torget mer)]/our ta(;ge_tdauilen_ceh —
Learn how 3 audience and Ia_lgarn ow to decidetheright budget for your
to boost budget Decide your final budget
Run your post.sorl Attempt task 03 quiz
21 first ad on r\ﬂgsorgﬁse L earn how to create and launch your ad
Instagram to reach 4 Launchyour | Createyour ad and review ad preview
ad Upload the screenshot of launched ad
new .
- Attempt task 04 quiz
viewers . .
Draft a message for incoming leads
Manage Send draft messageto leadswithin 24 hours
. ; Pitch your offer toleads and follow
5 Incoming up
|eadsfrom ad Close at least one sale
Attempt task 05 quiz
L earn metricsto measuread performance
Write money spent and leads or impressions
Mention CPL or CPM
Measure your | Writerevenuegenerated and number of sales
6 ad closed
performance | Writewhat worked and how to improve ads

in future

Shareyour experience of doing this milestone

Attempt task 06 quiz
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Milestone 22: Psychological Marketing
Psychological Marketing milestone focuses on helping users identify psychological triggers
like urgency, pricing, and offers, and use them to increase conversions and revenue.

Milestone Milestone Milestone | Task : o
" Name Description 4 Task Title Activity title
Understand L earn why people buy products
Shareastory of one product you
the :
1 . purchased because of atrigger
psychological - - : -
triggers | dentify buying trlggersfor your business
Attempt task 01 quiz
Learn how to createa FOMO or urgency
mar keting campaign
Execute Write how will you create FOMO or
Learnh FOMOor -Urgency for your customers
e{ao useOW 2 urgency Createone FOM O/urgency marketing
Use urgency, marketing campaign . . .
, . L aunch your campaign on social media
Psychologica | pricing, and .
22 : and community
Triggersto offersto Att t task 02 QU
Increase Sales increase L emp;] n qlilz = a i
conversions earkn 10w to create offer or discounting
and revenue marketing campaigns
Write how will you createan
Executeone | offer/discount campaign
offer or Createoneoffer/discount campaign for
3 discount your customers
marketing | Launch your campaign on social media
campaign and community

Shareyour experience of doing this
milestone

Attempt task 03 quiz
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Milestone 23: Data-Driven Marketing
Data-Driven Marketing milestone focuses on helping users analyze the data of the last
10 milestones and run specific campaigns or ideas that resulted in lead generation or revenue.

SEMESTERII

M"fone M;\'lfnc;”e D'\gcﬁct’i”fn Tf‘ Task Title Activity title
L earn how businessesmake decisions
Analyze your using da_ta
1 | marketing L!st 3th!ngsthat worked well and why
Analyze deta List 3thingsthat didn't work well and
data of the why
last 10 Attempt task 01 quiz
milestones Re-execute Re-executetop 1-2 campaignsfor 1 week
Use to identify 5 top Writehow it helped generate leads or
23 DatarD_riven top performing revenue
Marketingto | campaigns campaign Attempt task 02 quiz
Grow Faster | or ideasand Pick one low performing campaign and
decideyvhat Improve one write how to impr0\_/e it _
to continue, low | mprovethe campaign and relaunch it
improve, or 3 performing | Measureitsperformanceand seeif it was
stop. caréwpalgn better
an . . .
Celaunch it Shareyour experienceof doing this

milestone

Attempt task 03 quiz
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Milestone 24: Closure and Next Step
The fina milestone focuses on helping users reflect on their learnings and also create an
action plan for the next few months to continue to scale and grow their business.

M"fone MI'\'I‘:;%”G Dl\gceﬁ:in:n Tfk Task Title Activity title
List all theideasyou executed
Writewhich milestone helped you the
most and how
. Writewhich milestone helped you the
Document 1 Review your least and why
xgslgf progress Writeyour key learningsfrom this
. semester
Plan your ar!gacrrnelerl]tgea Createanot-to-dolist for your business
24 next growth 1 month Attempt task 01 quiz
phase plan to scale L earn how to createa 1 month marketing
lan
d P :
anyogl]Jrrow Createyour 1 | Set your marketing goal
bUSINESS 5 month Createand upload your 1 month plan to
marketing | achievethis goal
plan Shareyour experienceof doingthis

milestone

Attempt final semester quiz
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The evaluation will be conducted by a committee consisting of the class mentor, nodal officer
and the principal HOD or his’her nominee.

Evaluation Component

Description

Weightage

Weekly Task Completion

Timely submission of weekly 60%
tasks, including activities,
reflection prompts, graded

quizzes etc

Target Completion

Performance-based evaluation 20%

on hitting revenue or
Profit targets

gener ating ¥10,000 revenue)

(eg.,

Final Project

A comprehensive proj ect 20%
depending the theme of the

Semester

Evaluation Mechanism: The score generated by the app will be final.

Weekly Component:

Each week of the course follows a structured format designed to guide students from learning to
doing, using simple, mobile-accessible components:

Component Duration Description
Action Lab ~4hrs - Hands-on task on the weekly concept
- Includes step-by-step guidance,
templates, and worksheets
- Ends with a submission (eg., Vvideo,
reflection, or proof of action)
L ear ning Resour ces Self-paced - Videos, short readings, real-life stories,

and tools to deepen understanding at
their own pace

Check-in

Self-paced

- Quizzes & Reflection prompts
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Syllabus Overview for Semester 1-5

Semester | Learning Focus L earner's demonstration Revenue Target
1 Setup & Launch Understand. Create. Start. ¥ 10,000/-
2 Marketing Basics Engage. Share. Grow. ¥ 40,000/-
3 Operations & Scae Earn. Deliver. Expand. ¥ 80,000/-
4 Organic Growth Attract. Retain. Build. ¥ 160,000/-
5 Al Automation & Simplify. Track. Sustain £ 400,000/-

Finance mastery

Semester 1: Setup & Launch

In Term 1, students will explore what entrepreneurship means and how it connects to their daily
lives. They will earn to identify problems, shape simple business ideas, and test the mineral
settings. This semester builds the foundation—mindset, observation, value creation, and action.

Semester 2: Marketing Basics

In Term 2, students will learn how to attract customers and grow their visibility using digital
platforms and community-based marketing strategies. Students will also begin to run pad
advertising campaigns and learn how to optimize their marketing efforts.

Semester 3: Operations & Scale

This semester focuses on the day-to-day operations of running a business, including order
fulfillment, customer service, and logistics. Students will aso focus on scaling operations as
demand grows, with an emphasis on managing resources effectively.

Semester 4: Organic Growth

Students will learn how to grow their businesses organically, using referrals, partnerships, and

community engagement. This semester focuses on building aloyal customer base and using
word-of-mouth marketing to increase reach and credibility.
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Semester 5: Al Automation & Financial Mastery

The final semester prepares students for long-term sustainability. Students integrate Al to
improve productivity, automate routine tasks, and enhance decision-making. They aso dive deep
into financial planning, learning to set income goals, track expenses, understand profit margins,
and create simple financial forecasts. This semester helps students solidify their entrepreneurial
identity design systemsfor financial stability and scalability.

Course Outcomes: -
After studying this course, students will be able to:

Launch and manage a business within their chosen track.

Identify profitable opportunities and develop innovative solutions.

Implement marketing and sales strategies using both digital and traditional methods.
Use financial metricsto track performance and make informed business decisions.
Scale a businesss using operational systems and automation tools.

Suggested Readings:-

Simon Sinek, Sart with Why: How Great Leaders Inspire Everyone to Take Action,
Portfolio/Penguin

Eric Ries, The Lean Startup: How Today’s Entrepreneurs Use Continuous Innovation to
Create Radically Successful Businesses, Crown Business

Jonah Berger, Contagious: How to Build Word of Mouth in the Digital Age, Simon &
Schuster

Phil Knight, Shoe Dog: A Memoir by the Creator of Nike, Scribner

Jason Fried and David Heinemeier Hansson, Rework: Change the Way You Work Forever,
Crown Business

Héctor Garcia and Francesc Miralles, Ikigai: The Japanese Secret to a Long and Happy Life,
Penguin Books

Tim Ferriss, Tools of Titans (Selected Chapters), Houghton Mifflin Harcourt

Peter Thiel and Blake Masters, Zero to One: Notes on Startups, or How to Build the Future,
Crown Business

Anil Lamba, Romancing the Balance Sheet, Anil Lamba Publications

The Better India/Y our Story, Young Entrepreneurs Series (Collection of Articles) Real Indian
stories Of youth starting businesses, snack able reads that show what’s possible.
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SEMESTER-III
ENAEC201: ENGLISH LANGUAGE SKILLS-2
(Ability Enhancement Cour se)

Time: 3Hours
Credits: 4-0-0
(6 periods per week)
Total Marks: 100
Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth
guestion may be attempted from any Section.

Important Note: The textbook Making Connections (3" edition) is significantly different from
its 2" edition. The third edition (by Kenneth J Pakenham, Jo EcEntire, Jessica Williams) is to be
followed for this course.

Texts Prescribed:

1. Making Connections by Kenneth J. Pakenham, Jo McEntire, Jessica Williams,
3Edition. CUP.

2. English Grammar in Use (Fifth Edition) by Raymond Murphy, CUP

Texts Suggested:
Oxford Guide to Effective Writing and Speaking by John Seely
A Course in Grammar and Compostion by Geetha Nagargj, Foundation Books, 2006

Syllabusisdivided into four sections as mentioned below:

SECTION-A
English Grammar in Use (Fifth Edition) by Raymond Murphy, CUP: Units 98-130

SECTION-B
Essay writing and English Grammar in Use: Units 131-145

SECTION-C
Making Connections by Kenneth J. Pakenham, 3 Edn. CUP: Unit-l (Globa Health) and
Unit-11 (Multicultural Societies)

SECTION-D
Making Connections by Kenneth J. Pakenham, 3™ Edn. CUP: SECTION-III
(Aspects of Language) and SECTION-1V (Sustaining Planet Earth)
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SEMESTER-III
BOAO03002T: PUNJABI (COMPUL SORY)-3
Ut (@andh)-3
FIfse 400
Time 03 Hours Max. Marks: 100

(6 Uidhiz yIt g=37)
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RIHS - 8
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(fer—=r3 HA™9)

RIHS - =t
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(©) Hau ggaT (gH)
(o) HEEHZT 2 o

RaAs - 3t
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®) &2 . ufggHT w3 Sgdftdds
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SEMESTER-III

Hafea yR3at

1.

8.

9.

H1Z Hw Hizs, @g3d I T@93d BRI, Uag Ade ualedhdt 2are g9 993,
EEISIE]

diffe fHw s, At @gza 3 @933a9, »HIHAE A3 YaHs, Ufenisr
Affeg fHw &9, wafsa Ut @agza wr f&fzgm, dadt niaeHt, f8sh

3T wHlREd fHw, 37 He fHw €A, daft afaoz e fefsgm (mofsa as),
Unrdt goteafhdt, ufenrsri

A3 gHd =2anT, Uadt Sreq e fefsam, darst niamedt, feti

qafents fHw &, Uadt feaisft : mgu, fRoiz 3 feam, dasflt goteafe,
yfemresr|

gorarea fHw, dast mea 3 feasft - gz, fefsam 3 yfeadini,
TfgH H'g eP3HS, »ifH3AT|

g9 ufzar (o7 A8t feRm »i),

ger fiw ggz, dadt fonrgas - oz 3 fegg, 935 yamws, sftmrer

10. g3dtax fHw 3 fomrs & fHw, aea dadt femmags, Jae golegfhed,

CEISIE]

11. Uadl g 94, gazdt &8 »is Hed, »ifH3Hg|
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BOAO03103T wedt ua=fs3
(In lieu of Compulsory Punjabi)
FafsE 400
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SEMESTER-III

PHC112: Punjab History & Culture (From 1000 to 1605 A. D)
(Special Paper in lieu of Punjabi compulsory)
(For those students who are not domicile of Punjab)

Time: 3Hours Credits: 4-0-0
Max. Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections

(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt five

questions, selecting at least one question from each Section. The fifth question may be attempted from any

Section.

SECTION- A
1. Society and Culture of Punjab during the Turko-Afghan rule.
2. The Punjab under the Mughals
SECTION- B
3. Bhakti movement and its impact on Society of Punjab
4. Sufismin Punjab with special reference to Baba Farid.
SECTION--C

5. Guru Nanak-Early Life and travels
6. Teachings of Guru Nanak, Concept of Sangat, Pangat and dharmsal.

SECTION--D

7. Contribution of Guru Angad Dev, Guru Amar Das and Guru Ram Das.
8. Compilation of AdiGranth and martyadom of Guru Arjun Dev

Suggested Readings

1. Chopra, P.N., Puri, B.N., & Das, M.N.(1974). A Social, Cultural & Economic History of
India, Vol.Il. New Delhi: Macmillan India.
2. Grewal, J.S. (1994). The Skhs of the Punjab, Cambridge University Press, New Delhi.
3. Singh, Fauja (1972). A History of the Skhs, Vol. I1, I. Patidla: Punjabi University.
4. Singh, Kushwant (2011). A History of the Skhs- Val. | (1469-1839). New Delhi: Oxford University Press.
5.Singh,Kirpal  (1990). History and Culture of the Punjab-Part 1l (Medieval Period).
Patiala: Publication Bureau, Punjabi University.
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BACHELOR OF BUSINESS ADMINISTRATION (HONOURYS) (CBGS)
BATCH 2026-2030

SEMESTER-III
BBAO3005T: STATISTICSFOR BUSINESS
Time: 3Hours Credits: 4-0-0
Total Marks: 100
Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted
from any Section.
SECTION-A

Matrix Algebra: Types of matrices;, basic operations of matrices; determinant of a matrix and its
properties; rank and inverse of a matrix; solution of simultaneous linear equations— Cramer’s rule
and matrix inversion, method, application of matrices.

SECTION-B
Introduction and Methods of Presentation of Statistical Information, Collection and Presentation of
Data. Frequency distribution. Concept of sampling and sampling Designs. Measures of Central
Tendency :- Mean, Median, Mode, Measure of dispersion. Range quartile deviation, Average deviation
and Standard deviation.

SECTION-C
Simple Correlation and Regression Analysis: Assumptions; Pearsons product moment and Spearmen’s
rank correlation method; least squares technique; properties of correlations and regression
coefficients.
Time Series Analysis. Trend analysis using moving average and regression analysis, seasonal, cyclic and
regular fluctuations, Index number construction of unweighted and weighted index numbers, quantity
Index.

SECTION-D
Elementary Prabability Theory: Deterministic and non—deterministic experiments; different types of
events; apriori and empirical definition of probability.
Conditional probability, laws of addition and multiplication of probability.properties of binomial, Poisson
and normal distributions.

Suggested Readings:

1. Chiang A.C., “Fundamental Methods of Mathematical Economics”, McGraw Hill, Kogakusha.

2. Hopfe, M.M., Mathematics — “Foundations for Business Science, Research Association”.

3. Mizrahi, A. and Sullivan M., “Mathematics for Business and Social Sciences”, John Wiley and Sons.

4. Raghawachari, M., “Mathematics for Management — An Introduction”, Tata McGraw Hill, New Delhi.

5. Webber, J.E., “Mathematical Analysis: Business and Economic Applications”, Harper & Row,

6. Yamuna, T., “Mathematics for Economics — An Elements Survey”, Prentice Hall of India Pvt.Ltd.,
New Delhi.

7. Chou, Y. “Statistical Analysis”, Holt, Rinehart and Winston, New York.

8. Croxton, F.E., Cowden, D.J. and Klien, S., “Applied General Statistics”, Prentice Hall of India Pvt. Ltd.

9. Karmel, P.H. and Polar, K.M., “Applied Statistics for Economists”, Pitman London.

10. Wetherill, G.B., “Elementary Statistical Methods”, Chapman and Hall, London.

Note: The latest editions of the books should be foll owed.
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BATCH 2026-2030

SEMESTER-III
BBA03006T: FUNDAMENTALS OF HUMAN RESOURCE MANAGEMENT

Time: 3Hours Credits: 4-0-0
Total Marks: 100

Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt five
guestions, selecting at least one question from each Section. The fifth question may be attempted from any
Section.

SECTION-A
Human Resour ce Management (HRM): Nature, Scope, Objectives and Functions of HRM, Evolution
of HRM, Changing Trends in HRM. Status and competencies of HR manager. Human Resource
Planning (HRP): Concept, Need and Importance of HRP, Factors affecting HRP, Human Resource
Planning Process.
Job Analysis. Meaning and Objective, Process, Methods of Collecting job data, Uses of Job Analysis,
Problems of Job Analysis.

SECTION-B
Recruitment and Selection: Meaning and Factors governing Recruitment, Recruitment Sources and
Techniques. Meaning and Process of Selection, Problems associated with Recruitment and Selection.
Employee Retention: Meaning, Factors Responsible for High Employee Turnover, Employee Retention
Strategies.

SECTION-C
HR Training and Development: Concept and Need, Process of Training and
Development Programme: - Identification of Training and Development Needs, Objectives, Strategy &
Designing of Training and Development, Implementation and Methods of Training Programme and Levels
of Training Evaluation.
Performance Appraisal: Meaning, Purpose, Essentials of Effective Performance Appraisal System,
Various Components of Performance Appraisal, Methods and Techniques of Performance Appraisal.

SECTION-D
Managing Compensation and Employee Remuneration: Concept, Objectives, Components of Employee
Remuneration, Factors Influencing Employee Remuneration, Challenges of Remuneration. Incenive
plans , fringe benefits, employee health and safety and employee grievance system.
Job Evaluation: Meaning, Process and Methods of Job Evaluation.

Suggested Readings:

1. Dessler, Gary, “Human Resource Management”, New Delhi, Pearson Education Asia.

2. Durai, Pravin, “Human Resource Management,” New Delhi, Pearson.

3. Noe, Raymond A., Hollenbeck, John R, Gerhart, Barry, Wright, Patrick M., “Human
ResourceManagement: Gaining a Competitive Advantage,” New Delhi, McGraw-Hill.

4. Mathis, Robert L. and Jackson, John H, “Human Resource Management,” New Delhi,
Thomson Publishing.

5. Gomez, Mejia, Balkin, Cardy, “Managing Human Resources,” New Delhi, Pearson Education.

6. Aswathappa, K., “Human Resource Management”, Text and Cases. New Delhi, Tata Mc Graw Hill.

7. Snell, Scott, and Bohlander, George, “Human Resource Management,” New Delhi, Cengage Learning.

Note: The latest editions of the books should be followed.
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SEMESTER-III

BBAO03009T: MANAGEMENT ACCOUNTING

Time 3Hours
Credits: 4-0-0
Total Marks; 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth
guestion may be attempted from any Section.

SECTION-A
Origin, Concept, nature and Scope of Management Accounting. Need and Importance of
Management Accounting, Tools & techniques of Management Accounting, Limitations,
Management Accountant duties, functions, Distinction between management accounting &
Financial Accounting.

SECTION-B
Financial statement Analysis:- meaning, types, Comparative Statements, Common Size, Trend
analysis, Introduction of EVA.
Tools of Financia Analysis— Ratio Analysis (Liquidity, Activity, Solvency and Profitability
ratios)

SECTION-C
Fund flow and Cash flow analysis
Responsibility Accounting: - Meaning, features, steps, types of responsibility centers, transfer
price; meaning, methods, selection of transfer pricing method

SECTION-D
Management Reporting — Importance Needs, Types, Requirements of good report preparation
including prewriting and form of final draft, Working Capital Management: - Meaning,
importance, need, advantages and disadvantages, factors affecting working capital requirements,
principles of working capita management, Financing of working capital,
Approaches for determining working capital mix, Trends in financing working capital by banks.

Suggested Readings:

1. Jain, P.K and Khan M.Y “Management Accounting”, Tata Mc Graw Hill Publishing Co. Ltd.
New Delhi.

2. Horngren Charles, Gary, Sundem, Stratton William, “ Introduction to Management
Accounting”, Pearson Education Publishers,
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SEMESTER-III

SEC 2: COMPUTER BASED ACCOUNTING SYSTEM
Time:3Hours
Credits: 2

Theory Marks: 50
Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted
from any Section.

SECTION-A
Computerized Accounting: - Meaning, need, Concepts of Accounting groups, Hierarchy of
accounts, Codification in accounting.
Accounting package - Setting up an accounting entity, Creation of groups and accounts Designing and
creating vouchers, Data Entry operations using the vouchers, Processing for reports to prepare
ledger accounts, trial balance and balance sheet.
SECTION-B

Database Design for Accounting
Identifying and appreciating the data content in accounting transactions; overview of database concepts,
ER model; creating and implementing RDM for Financial Accounting; SQL to retrieve data and
generate accounting information.

SECTION-C
Documenting transactions using vouchers; System of vouchers and database design for
accounting; Storing and maintain transaction data.
Tally
Financial Accounting Packages: Preparation and online finalization of accounts on Tally, ERP 9.0;
Introduction of Taly, ERP 9.0, Phases of Implementation, Aides for implementation. Accounts
Management (Using Tally, ERP 9.0 Software Package);

SECTION-D
Accounts Masters, Accounts Transaction, Accounts Reports. Preparation and Compilation of
compl ete balance sheet of any Industries/Organization/ Firms.
(The mentioned versions of Tally must be replaced with latest available version)

Suggested Readings:

1. Hall, J.A, “Accounting Information System”, South Western College Publishing.
Gelinas, Ultric, J. and Steve, G. Suffon, “Accounting Information System, South Western Thomson
Learning.” Tally- ERP 9, Simple Steps of Learning”, Kogent Learning
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SEMESTER-III
SEC 2: COMPUTER BASED ACCOUNTING SYSTEM

Credits: 1
Practical Marks; 25
Total Marks: 25
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SEMESTER-IV
ENMDC 251: APPRECIATING ENGLISH LITERATURE-2
(Multidisciplinary Cour se)

Time: 3Hours
Credits: 4-0-0
(6 periods per week)
Total Marks: 100
Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth
guestion may be attempted from any Section.

Important Note: The textbook Making Connections (3" edition) is significantly different from
its 2" edition. The third edition (by Kenneth J Pakenham, Jo EcEntire, Jessica Williams) is to be
followed for this course.

Texts Prescribed:-

1. Momentsin Time: An Anthology of Poems, GNDU, Amritsar.
2. English Grammar in Use (Fifth Edition) by Raymond Murphy, CUP.

Syllabusisdivided into four sections as mentioned below:
SECTION-A

English Grammar in Use (Fifth Edition) by Raymond Murphy, CUP: Revision of Units 26-37,
42-48, 92- 97, 113-120.

SECTION-B
Momentsin Time: Poems at Sr. No. 1-6

SECTION-C
Momentsin Time: Poems at Sr. No. 7-12

SECTION-D

Paragraph Writing, Business L etters, Writing emails
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SEMESTER-IV
BOA04002T PUNJABI (COMPULSORY)-4
YAt (@mh)—4
FIfse 400
Time 03 Hours Max. Marks: 100
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SEMESTER-IV

Hafea yR3at

1.
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3.
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BOAO4103T wedt dvnrsfia

(Inlieu of Compulsory Punjabi)

Time: 03Hours
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SEMESTER-IV
PHC113:Punjab History & Culture (From 1605 to 1849 A.D)
(Special Paper in lieu of Punjabi compulsory)
(For those students who are not domicile of Punjab)

Time: 3Hours Credits: 4-0-0
Max. Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections

(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt

five questions, selecting at least one question from each Section. The fifth question may be attempted from

any Section.

SECTION- A

1. Politicization of Sikhism under Guru Hargobind.
2. Martydom of Guru TegBahadur

SECTION--B
3. Creation of Khalsa
4, Khalsaand itsimpact on the Punjab
SECTION--C
5. Rise of Banda Bahadur and his achievements.
6. Rise of Mids.
SECTION--D
1. Ranjit Singh’s rise to power; Civil, Military and Land Revenue Administration.
8. Art and Architecture, Fair, Festivds and Folk Music in the Punjab during the

medieval period.
Suggested Readings

1. Chopra P.N., Puri, B.N., & Das, M.N.( 1974), A Social, Cultural & Economic History of
India.Vol.ll, Macmillan India Limited, New Delhi.

2. Grewad, J.S. (1994). The Skhs of the Punjab, Cambridge University Press, New Delhi.

3. Singh, Fauja (1972). A History of the Skhs, Vol. I11, Patiala: Punjabi University.

4.  Singh, Kushwant (2011). A History of the Skhs- Vol. | (1469-1839). New Delhi: Oxford University
Press.

5. Singh,Kirpa (1990). History and Culture of the Punjab-Part || (Medieval Period). Patiala: Publication
Bureau, Punjabi University.
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SEMESTER-IV
BBAO04005T : FINANCIAL MANAGEMENT

Time: 3Hours Credits: 4-0-0

Max. Marks: 100
Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at |east one question from each Section. The fifth question may be attempted from
any Section.

SECTION-A

Finance & Financial Management: Meaning and nature; Financial goal-profit vs. wealth
maximization; Finance functions-investment, Financing, Liquidity and dividend decisions. Theories
of capitalization.
Capital Structure Theories: Conceptual framework. Determinants. Net income approach, Net operating
income approach, Intermediary approach and M.M.approach.

SECTION-B
Cost of Capital: Meaning and significance of cost of capital; Calculation of cost of debt, Preference
capital, Equity capital and retained earnings; Combined cost of' capital.
Sources of finance: Long term and short term.

SECTION-C

Capital Budgeting: Nature of investment decisions; Investment evaluation criteria on- discounted
cash flow criteria, Discounted cash flow criteria; Risk analysisin capitalbudgeting .
Dividend Policies: Issues in dividend decisions. Forms of dividends, Theories of relevance and
irrelevance of dividends.

SECTION-D

Operating and Financial Leverage: Measurement of leverages; Financial and operating leverage,
combined leverage.

Management of Working Capital: Meaning, Significance and types of working capital; Approaches of
working capital.
Suggested Readings:

1. Berk, Jonathan and DeMarzo, Peter, “Financial Management”, Person Education, Dorling

Kinderdey (India) Pvt Ltd.

2. Bhattacharya, Hrishlkas, “Working Capital Management: Strategies and Techniques”. Prentice
Hall, New Delhi.

Brealey, Richard A and Stewart C. Myers, “Corporate Finance”, McGraw Hill. Int. Ed, New York.
Chandra, Prasanna, “Financial Management”, Tata McGraw Hill, Delhi

Hampton, John, “Financial Decision Making”, Prentice Hall, Delhi

Pandey, I, M: “Financial Management”, Vikas Publishing House, Delhi.
Van Horne. J.G. and J.M. Wachowicz Jr, “Fundamentals of Financial Management”. Prentice-Hall,
Delhi.

8. Van Horne, James G, “Financial Management and Policy”, Prentice Hall, Delhi,

9. KhanMY, Jain PK, “Financial Management”, Tata McGraw Hill, New Delhi.
Note: The latest editions of the books should be foll owed.

Nooghkow
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BBAQ04007T: BUSINESSENVIRONMENT
Credits: 4-0-0
Time: 3Hours Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted from
any Section.

SECTION-A
Introduction: The Concept, Nature and Significance of business environment. Influence of
environmental factors like economic, political, legal, socia, technological and International upon business.
The relationship of various environmenta forces on business. The need for environmental analysis and
diagnosis. Description of environmental analysis: Techniques for environmental analysis, the role of
business manager in analysis and diagnosis of environment.

SECTION-B
The process of environmental scanning and its importance. Environmental Threats and Opportunity
Profile (ETOP) and SWOT anaysis of some important industries. Aspects of Economic Reforms:
Liberalisation; Privatisation; Globalisation and its Implicationsfor India.

SECTION-C
Economic Planning in India: objectives, Strategies and Evaluation of Xth plan and Strategy and
priorities of XIth plan.
Analysis of Current Annual Budget.The Social responsibility of business, social audit, business ethics
& corporate governance

SECTION-D
Deficit Financing and its implications for the Indian Economy; Disinvestment of Public
Enterprises: Rationale; Objectives and Implications.
Fiscal and Monetary Policy Changesin India, Salient Features of FEMA.

Suggested Readings:

Francis Cherunilam, “Business Environment”, Himalaya Publishing House, New Delhi.

K Aswathappa, “Legal Environment of Business”, Himalaya Publishing House. New Delhi.
M. Adhikary, “Economic Environment for Business”, Sultan Chand & Sons, New Delhi.

Ruddar Dutt and KPM Sundharam, “Indian Economy”, S. Chand and Company Ltd., New Delhi,
P.K. Ghosh and G.K. Kapoor, “Business Policy and Environment”, Sultan Chand and Sons, Delhi.
Paul Justin, “Business Environment — Text and Cases”, Tata McGraw Hills Pvt. Ltd., New Delhi
Govt. of India, Five Y ears Plan Documents.

Govt. of India, Various Issues of Annual Economic Survey of India.

NG ~wWNE

Note: The latest editions of the books should be followed.
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SEMESTER-IV
DSC 3: FUNDAMENTALS OF MARKETING MANAGEMENT

Time: 3Hours Credits: 4-0-0
Total Marks: 100
Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted
from any Section.

SECTION-A
Marketing: Concepts, Philosophies and Importance, Scope of Marketing, the selling concept,the
Marketing concept, Components of a modern marketing information system, Marketing
Intelligence.
Analyzing the Microenvironment; Needs and Trends, The Demographic Environment, Economic,
Socia-Cultural and Natural, Technological, Political-Legal Environment.

SECTION-B
The Buying Decision Process: The Five Stage Model. Levels of Marketing Segmentation, Bases for
segmenting consumer markets: Market Targeting, Bases for segmenting business markets. Product
Life Cycle Marketing Strategies. - Introduction stage and the Pioneer advantage, Growth, Maturity
and Declining Stage.

SECTION-C
Product Characteristics and Classifications; Product levels; The Customer value hierarchy, Product
Classification, Differentiation.
Packaging, Labeling, Branding. Understanding Pricing; Setting the Price.

SECTION-D
Marketing Communications:-
Advertising: - Evolution, Definition, Features, Importance, Advertising and Publicity, Functions of
advertising. Advertising media, advertising copy, Objections against advertising.Sales Promotions:
Direct Marketing, Personnel Selling, Interactive Marketing and Word of Mouth marketing and
Channels of distributions.

Suggested Readings:

1. Kotler, Philip; Keller, Kevin; Koshey, Abraham; and Jha, Mithileshwar, “Marketing Management:
South Asian Perspective”, Pearson Education New Delhi.

2. Ramaswamy, V.S. and Namakumari, S., “Marketing Management: Global Perspective, Indian
Context”, MacMillan.

3. Kurtz, David L. and Boone, Louis E., “Principles of Marketing, Thomson South- Western”.

4. Enis, B. M., “Marketing Classics: A Selection of Influential Articles”, New York, McGraw-Hill.

5. Saxena, Rajan, “Marketing Management”, Tata McGraw-Hill, New Delhi.
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SEMESTER-1V
ESL 222 : Environmental Studies (Value Added Cour se)

3Hrs.
Credits: 2-0-0
Max. Marks: 50
ctionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth
question may be attempted from any Section.

Section-A

1. Themultidisciplinary nature of environmental studies

Definition, scope and importance, Need for public awareness

2. Natural Resource and associated problems

3. Ec

Forest resources. Use and over-exploitation, deforestation, case studies. Timber
extraction, mining, dams and their effects on forests and tribal people.

Water resources. Use and over-utilization of surface and ground water, floods, drought,
conflicts over water, dams-benefits and problems.

Minera resources. Use and exploitation, environmental effects of extracting and using
mineral resources, case studies.

Food resources: World food problems, changes caused by agriculture and overgrazing,
effects of modern agriculture, fertilizer-pesticide problems, water logging, salinity, case
studies.

Energy resources:. Growing energy needs, renewable and non-renewable energy sources,
use of alternate energy sources, case studies.

Land resources. Land as a resource, land degradation, man induced landslides, soil
erosion and desertification.

a) Roleof anindividua in conservation of natural resources.

b) Equitable use of resources for sustainable lifestyles.

Section-B

osystems

Concept of an ecosystem

Structure and function of an ecosystem

Producers, consumers and decomposers

Energy flow in the ecosystem

Ecological succession

Food chains, food webs and ecological pyramids

Introduction, types, characteristic features, structure and function of the following
ecosystem: Forest ecosystem, Grassland ecosystem, Desert ecosystem, Agquatic
ecosystems (ponds, streams, lakes, rivers, ocean estuaries)
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SEMESTER-IV
4. Biodiversity and its conservation
Introduction — Definition: genetic, species and ecosystem diversity
Biogeographical classification of India
Value of biodiversity: consumptive use, productive use, social, ethical aesthetic
and option values
Biodiversity at global, national and local levels
India as a mega-diversity nation
Hot-spots of biodiversity
Threats to biodiversity: habitat loss, poaching of wildlife, man wildlife conflicts
Endangered and endemic species of India
Conservation of biodiversity: In-situ and Ex-situ conservation of biodiversity
Section-C
5. Environnemental Pollution
- Définition, causes, effects and control measures of Air pollution, Water
pollution, Soil pollution, Marine pollution, Noise pollution, Thermal pollution,
Nuclear pollution
Solid waste management: Causes, effects and control measures of urban and
industrial wastes.
Role of anindividual in prevention of pollution
Pollution case studies
Disaster management: floods, earthquake, cyclone and landslides
6. SOC|aI I ssues and the Environment
From unsustainable to sustainable devel opment
Urban problems and related to energy
Water conservation, rain water harvesting, watershed management
Resettlement and rehabilitation of people; its problems and concerns. Case
studies.
Environmental ethics: Issues and possible solutions
Climate change, global warming, acid rain, ozone layer depletion, nuclear
accidents and holocaust. Case studies.
Waste land reclamation
Consumerism and waste products
Public awareness
Section-D
7. Human Population and the Environment
- Population growth, variation among nations
Population explosion — Family Welfare Programmes
Environment and human health
Human Rights
Vaue Education
HIV / AIDS
Women and Child Welfare
Role of Information Technology in Environment and Human Health
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SEMESTER-1V
8. Introduction to Environmental L aws, Environmental Audit and Impact Assessment
Constitutional provisions- Article 48A
Article 51A(g) and other derived environmental rights
Environmental Protection Act, 1986
Air (Prevention and Control of Pollution) Act, 1981
Water (Prevention and control of Pollution) Act, 1974
Wildlife Protection Act
Forest Conservation Act
Issues involved in enforcement of environmental legislation
Environmental risk assessment Pollution control and management
Waste Management- Concept of 3R (Reduce, Recycle and Reuse)
Ecolabeling /Ecomark scheme
Course Objectives:
At the end of this course, the students should be able to understand the scope and importance of
environmental studies, different natural resources (forests, minerals, energy, water, land, food,
biodiversity) and their utilization as well as conservation methods; importance of ecosystem structure and
function; different types of environmental pollution (air, water, soil, thermal, nuclear and noise),
Environmental Law and remedial methods. The students will aso have to be introduced to various Acts
and Last but not least the students should be made aware of the consequences of population explosion;
diseases such as HIV/AIDS and various family welfare programs.
L earning Outcome:
The present subject will help the student to gain knowledge about the effects of environmental pollution
and remediation.
Visiting to alocal polluted site (including urban / rural / industrial / agricultural) will help to students to
identify the causes, effects and remedial measures.
After understanding the role of individual in conservation of environment, every individual would be able
to follow the sustainable lifestyle patterns.
The knowledge on environmental protection Acts and Rules will give them valuable glance on legal
aspects towards conservation of environment.
References:
Bharucha, E. 2005. Textbook of Environmental Studies, Universities Press, Hyderabad.
Down to Earth, Centre for Science and Environment, New Delhi.
Heywood, V.H. & Waston, R.T. 1995. Global Biodiversity Assessment, Cambridge House, Delhi.
Joseph, K. & Nagendran, R. 2004. Essentials of Environmental Studies, Pearson Education (Singapore) Pte.
Ltd., Delhi.
Kaushik, A. & Kaushik, C.P. 2004. Perspective in Environmental Studies, New Age Internationa (P) Ltd,
New Delhi.
6. Raagopaan, R. 2011. Environmental Studies from Crisisto Cure. Oxford University Press, New Delhi.
7. Sharma, J. P., Shama. N.K. & Yadav, N.S. 2005. Comprehensive Environmental Studies, Laxmi
Publications, New Delhi.
8. Sharma, P. D. 2009. Ecology and Environment, Rastogi Publications, Meerut.
9. State of India’s Environment 2018 by Centre for Sciences and Environment, New Delhi
10. Subramanian, V. 2002. A Text Book in Environmental Sciences, Narosa Publishing House, New Delhi.
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SEMESTER-V
ENAEC301: ENGLISH LANGUAGE SKILLS3
(Ability Enhancement Cour se)
Time: 3Hours
Credits: 4-0-0
(6 periods per week)
Total Marks: 100
Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth
guestion may be attempted from any Section.
Texts Prescribed:
1. All My Sons by Arthur Miller

2. Poems of Nature and Culture, Guru Nanak Dev University, Amritsar

Texts Suggested (for Section D):
Oxford Guide to Effective Writing and Speaking by John Seely
A Coursein Grammar and Composition by Geetha Nagaraj, Foundation Books, 2006

The syllabusisdivided into four sections as mentioned below:
SECTION- A
All My Sons by Arthur Miller: the whole text.

SECTION-B
The following poems from Poems of Nature and Culture:
William Wordsworth: “The World is Too Much with Us”
Gordon Lord Byron: “She Walks in Beauty”
P.B. Shelly: “Ozymandias”
Alfred Lord Tennyson: “In Memoriam”
Robert Browning: “Meeting at Night”
Mathew Arnold: “Dover Beach”
W.B. Yeats: “Words”
Wilfred Owen: “Strange Meeting”
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SEMESTER-V

SECTION -C

The following poems from Poems of Nature and Culture:
Robert Graves: “The Portrait”
W.H. Auden: “The Unknown Citizen”
Dylan Thomas: “Do not Go Gentle into That Good Night”
Ted Hughes: “The Thought-Fox”
Sylvia Plath: “Mirror”
Seamus Heaney: “Honeymoon Flight”
Rabindranath Tagore: “False Religion”
Nissim Ezekiel: “Night of Scorpion”
SECTION-D
Formal Letter and Application Writing, Resume Writing, and Precis Writing
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SEMESTER-V
BOAO05002T: PUNJABI (COMPUL SORY)-5
Uardt (&mh)-5
adfse 4-00
Time 03 Hours Max. Marks: 100

(6 Uidhz Yyt g=37)

MI-IF M3 udtfma =&t gerfest

1. YyAs U39 & 99 II1 JddI Id IOT f@g & yAs Usg #=dl|

2. fefemrgdt & d& U YA 98 I Id Iar fed fea yms &t I
Uaet yrs fan & gar fed di37 #77 "Aaer JI

3. I3 YyHS € »ig =dEd IS |

4. Qyg He Ids T8 Add Id 3 YRS & €3 »idl S I U 99 QuyRst
feg g9 Haer JI

USgH M3 USUYHRIAT

RaAs - 8
gt Uarelt Jaraint
(Hur. 37 dfifeg d9, ugdlans B89, 919 aad ¥ yoledHdt, »iH3HT, 2018)
(ferr @Rz A9 IT= I&H)
AaHs - =t
ufézg unft (sew) @ swa fHur
g 3o O FaledHel, »ifH3AT|
Bua € Hles I Jua fea—<erz U3d-fg3ds)

RaAs - At

®) Su-gusr (WA, Afgwaad, fef3ama W3 Rfenva AIaat mEdl)
() FI® »iggdHt 09 v JadEt feg wigew

AdHS - 3

fenmrags:

@) Temragsa feaeht : g<&H, Qu=a w3 @a (UGIHT W3 SJINads)
() TEBHI OISt - A I wftaag

(€) dJad I Il HETQ
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SEMESTER-V

AIfes yA3ar

1.

2.

3.

gsee fHw gdles, dadt qoret er fefzam, dast niamedt, gt

3. dffegd da, At qoet & mggg (@fHar), o=t Aoz yamws, »ifH3Ag|
Hdfgted fHw adl, dfiffed d9, dast o=t = Aed 3 ®AHg, Hw gedan,
»if=HT (Iar e )

Ufenrar|

3. IBe3 Hu Igd soa fHu T st T wWi3gs3Hd  HIYT,
g g foy, ufenrs

3. fgaggn fHw uve, ssa fHw @ fies 3 J9&T Ig asa @€ yaledfhet,
ifiERI |

Hat e, At fenrags @ He& dasy, o<t Aoz yams, »ifHz3Ag|
HaHE  Hw, dalt ferrags @ Heit 3 feadv,  fs@ ga dust,
HTET digr dre, Adugl

Uadt g 9u, IAzdt &% wiF Hod, YiH3HT|
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BOAO05103T: HEst Ua=i-5
(In lieu of Compulsory Punjabi)

Time 03 Hours

nia<3 »3 udiftma =t gefest

1.
2.

3.
4.

YyHS U39 € 99 I9rT Jedil Jd Iar feg € yHs Ug A=dr

fefenaet & 48 UA yAs I38 I&1 JIg Iar &g fex yus smdt Jidaet yas fan =t
gar fed 3T A7 Haer Ji
IJIF YAS & »id =dEd IS |
Qug HAe JI& & Had ¥ d I yYHST € 3 »idh Su I Su g9 QuyHST feg ad Haer J|

UTS-IH
HaHo—&

At Baurgr mix Afgmeg

(3" Hafieg fHw, 37 afded I9 HI®)
Jd d6x &2 gatedfHet, »ifHzHg|
g3 »2 3 Afdz Hedt 7 us<)
BF e (Hest 7 Us<)

B TI3F HIIF (HEeST A= us<)

AaHs-dt

Yt aargr w3 Afgwmmarg

(3. Hefieg fHw, 37 gfded 9 HI®)
Jd d6x &2 gatedfiet, »ifHzHgl
HoaT (fed TE uge)
W3t (Hedt I us<)
Heght (Hest 7 ug<)

AaHs—Ht

Yt aargr w3 Afgwmmarg
(wymmﬁaﬁeaaaﬁw)

F3fse 4-0-0

Max. Marks: 100
(6 Uidniz yIt ge31)
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AaHa-St

Yt aargr w3 Afgwmmarg

(Fur. 37 Hafieg fHw, 37 dfded d9 HIR)
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B IFET (HEeS A ug)
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2.  gfdeg fAw g<t, damg &t Saurar, 3H6® I AT, ot |
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4 FI6% AW fiT, 3aus 3 Huxsts Afas, I< ATfI3 YaHs, nif{sSAg |
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8
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SEMESTER-V
PHC114 :Punjab History & Culture (From 1849-1947 A.D)
(Special Paper in lieu of Punjabi compulsory)
(For those students who are not domicile of Punjab)

Time 3Hours Credits: 4-0-0

Max. Marks:; 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth
guestion may be attempted from any Section.

Lo

SECTION-A
First Anglo-Sikh War.
Annexation of Punjab by the British and Board of Administration

SECTION-B
British Policy towards agriculture, industry, trade and commerce.
Spread of modern education

SECTION-C

Social religious reform movements: Namdhari, Singh Sabha and Arya Samgj
Gadhar Movement and Jallianwala Bagh Massacre & its aftermath
SECTION-D
Gurdwara Reform Movement
Contribution to freedom struggle: Non-cooperation; HSRA and Quit India Movement.

Suggested Readings

1.

2.

3.

Singh, Fauja, History and Culture of the Punjab, Part Il, Publication Bureau, Punjabi
University, Patiala, 1987.

Singh, Fauja , Freedom Struggle in the Punjab, Publication Bureau, Punjabi University,
Patiala, 1974.

Grewal, J.S., The Skhs of the Punjab, New Cambridge House, New Delhi, 2005.
Singh,Kushwant , A History of the Skhs. Vol. Il (1839-1998), Oxford University Press, Delhi,
1991.

Ra, Satya M (1978), Heroic Tradition in the Punjab (1900-1947). Punjabi University,
Patiala, 1978.

Chopra, P.N.& Das, M.N. (1974), A Social, Cultural & Economic History of India.Vol.lll,
Macmillan India, 1974.

Yadav, K.C., Haryana AitihaskSmhavalokan (Hindi). Haryana SahityaAkademy,
Chandigarh, 1991.

Saini B. S, The Social & Economic History of the Punjab 1901-1939, EssEss Publications,
Delhi, 1975.

Mittal, S.C, Freedom Movement in the Punjab (1905-29), Concept Publishing Company
Delhi, 1977.
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SEMESTER-V

BBAO5005T: COMPANY LAW
Credits: 4-0-0
Time 3Hours Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to
attempt five questions, selecting at least one question from each Section. The fifth question may be
attempted from any Section.

SECTION-A
Company — Meaning, Latest Amendments, Features, Types, Formation: Promotion and Registration,
Preliminary contracts, Limited Liability Partnership, One Person Company.
Memorandum of Association: Meaning, Importance, Contents, Alteration, Doctrine of UltraVires.

SECTION-B
Article of Association: Meaning, Contents, Alteration, Differences between Memorandum of
Association and Articles of Association, Constructive notice of Memorandum and Article, Doctrine
of Indoor Management.
Prospectus: Definition, Dating and Registration of Prospectus, Kind of Prospectus: Shelf Prospectus,
Deemed Prospectus, Abridged Prospectus, Red herring Prospectus, Liability forMisstatement in
prospectus.

SECTION-C
Share Capital: Kinds, Classes of Capital, Alteration of Capital, Further issue of Capital,Voting
Rights. Transfer and transmission of shares
Board of Directors. Directors Powers, duties, appointment, removal, legal position, Borrowing
Powers, Manageria Remuneration.Women Directors.

SECTION-D
Company Mesetings.-Rules of Meetings, Annua general meeting, extraordinary general meeting,
Meeting of BOD, Quorum for different meetings, Kinds of resolutions, dividend,Procedure for
Conducting Meetings (including Board meetings). Winding Up- Modes of Winding up, Commencement
and Procedure of Winding up and Consequences of Winding up order.

Suggested Readings:
Avtar Singh, “Company Law”.
N. D. Kapoor, “Company Law & Secretarial Practice”.

Note |: Thelatest editions of the books should be followed.

Note Il: The teacher will use smulation method and will hold at least one statutory meeting, one
Annual General Meseting, one Extraordinary M eeting and one Board M eeting.
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SEMESTER-V

BBA05006T: ENTERPRENEURSHIP AND SMALL BUSINESS
Time: 3Hours Credits: 4-0-0
Total Marks; 100

Instructionsfor the Paper Setters:-
Eight questions of equa marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt five
questions, selecting at least one question from each Section. The fifth question may be attempted from any
Section.

SECTION-A
Concept of Entrepreneurship: The Entrepreneur: Definition, nature, and characteristics of
entrepreneurship. Emergence of entrepreneurial class including women entrepreneurs. The concept of
joint stock company, public company, private company, government company, partnership company, Hindu
undivided family

SECTION-B
Theories of entrepreneurship; Characteristics of Entrepreneur Leadership risk taking, decision making and
business planning. Innovation and entrepreneurship, entrepreneurial behavior and motivation. Socio-
economic environment and the entrepreneur.

SECTION-C
Entrepreneurial Development Programmes-Their relevance and achievements, Role of government
in organising such programmes. Critical Evaluation
Small Business as a Seed Bed of Entrepreneurship: Concept of business venture. The start-up  process:
Concept, Plan, Implementation, Initiad Strategic Planning, Product and Marketing Scope, Legal and
tax consideration, risk analysis and financia considerations.

SECTION-D
Profit Planning in Small Enterprise: Growth Strategies and diversification. Finance Management in
current operations and expansion of capital. Role of Small Business in the national economy. Nationa
Policies for small business development. Government and Non-Governmental assistance. Contribution of
Commercia Banks in Promoting and servicing small business. Small business and modern technol ogy.

Suggested Readings:

Hall, B. Pricke; and Royce L. Brahamson, “Small Business Management”.

Kenneth R., Van Voorthis, “Enterpreneurship and Small Business Management”.

Hans Schollhammer and Arthur H. Kuriloff, “Enterpreneurship and Small Business Management”.
Joseph R. Mancuso, “How to Start, Finance and Manage Your Own Small Business”.

Sharma, R.A, “Enterpreneurial Change in Indian Industries”.

Dhar, P.N. and Lydall H.F.,“The Role of Small Enterprises in Indian Economic Development”.

NN

Note: The latest editions of the books should be followed.
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SEMESTER V
BBAO5007T: COST ACCOUNTING

Time: 3Hours Credits: 4-0-0
Total Marks; 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted
from any Section.

SECTION-A
Introduction:- Concept of cost, costing, cost Accounting & Cost Accountancy, Limitationsof Financia
Accounting, Origin and Objectives of cost Accounting, Advantages and limitations of Cost Accounting,
Difference between Financial and Cost Accounting , Cost Unit & Cost Centre,

SECTION-B
Elements of cost, Material, Labour and other Expenses Classification of cost. Cost Sheet: Types of Costs
and Preparation of Cost Sheet. Methods of Costing Contract Costing , Process Costing - Meaning,
Features, Normal and Abnormal Loss/ Gains

SECTION-C
Marginal Costing — Meaning and various concepts - Fixed Cost Variable Cost, Contribution,P/V Ratio,
Break Event Point, Margin of Safety. Standard Costing- Definition and Meaning of Various Concepts
Advantages and Limitations of Standard Costing

SECTION-D
Variance Analysis — Material and Labour Variances only. Budget and Budgetary Control- Definition,
Meaning and abjectives of Budgetary control Advantages and disadvantages of Budgetary Control Types of
Budget

Suggested Readings:

. Vasistha and Saxena, “Advanced Cost Accounting”,

. Jain. S.P. and Narang, “Advanced Cost Accounting”.

. Maheshwari, S.N. “Cost Accounting”

. Arora, M.N “ Cost Accounting Principles & Practices”, Vikas Publishing House,New Delhi

. Dev, Prabhu “Cost Accounting”, Himalaya Publication, New Delhi

. Horngreen, Charles, T., Datar and Rajan, Madav. V, “Cost Accounting”, Dorling Kindersley (India)
Pvt. Ltd, Pearson Publishers Ltd.

Uk, WNPE
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SEMESTER YV
SEC 3. EXCEL FOR MANAGERS
(THEORY)
Credits: 2
Time: 03 Hours Theory Marks. 50

Instructionsfor the Paper Setters:

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of
thefour Sections (A-D). Questions may be subdivided into parts (not exceeding four).
Candidates are required to attempt five questions, selecting at least one question from each
Section. The fifth question may be attempted from any Section.

Thesyllabusisdivided in four sections as mentioned below.

SECTION-A
Introduction to Excel, Understanding Advanced Features of Excel: Text functions
(Concatenate, Left, Right, Mid, Length, Proper, Upper, Lower, Trim, Replace, Substitute),
Logical functions (including nested functions) Data Filter and Sort. Creating Dynamic
Models.

SECTION-B
Understanding basic mathematical functions, Describing data: Descriptive statistics, Moving
Average, Random Number generator, Rank and Percentile, Variance, Standard deviation,
[llustrating data using Scatter Plot, Bar chart and Histogram

SECTION-C
Measuring and incorporating Risk in Capital Budgeting projects. PV, FV, NPV, IRR,
Computation of debt or loan repayment using excel, amortization functionsi.e. PMT,IPMT,
PPMT

SECTION-D
Data Analysis. Estimating a simple and multiple regression using Data Analysis Tool Pack,
Plotting a ssimple and multiple regression, Plotting the least square residuals, Prediction
usingExcel.

Suggested Readings:
Danielle Stein Fairhurst “Financial Modeling in Excel for Dummies”2017
Oluwa Shmuel , “Hands-On Financial Modeling with Microsoft Excel 2019: Build
practical models for forecasting, valuation, trading, and growth analysis using Excel”,
Pack Publishing, 2019
Paul Pignataro “ Financia Modeling and Vauation: A Practical Guide to Investment
Banking and Private Equity” (Wiley Finance) Hardcover —2013

Barlow, John F. “Excel Models for Business and Operations Management”. Wiley India
Pvt. Limited, 2nd Edition, 2005.
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SEMESTER YV

SEC 3: EXCEL FOR MANAGERS
(PRACTICAL)

Credits 1
Practical Marks: 25
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SEMESTER YV
INTERNSHIP BASED SEMINAR

Credits: 0-0-2
Total Marks: 50
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SEMESTER-VI
ENMDC 351 : APPRECIATING ENGLISH LITERATURE-3
(Multidisciplinary Cour se)
Time: 3Hours

Credits: 4-0-0
(6 periods per week)
Total Marks: 100
Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth

question may be attempted from any Section.

Texts Prescribed:
1. The Guide by R.K. Narayan
2. Glimpses of Theatre, Guru Nanak Dev University Amritsar.
i) “The Will”
i) “Villa for Sale”
1ii) “Progress”
iv) “The Monkey’s Paw”
iv) “Sorry Wrong Number”
v) “No eggs!No eggs!”

Texts Suggested (for Section D):

Oxford Guide to Effective Writing and Speaking by John Seely

A Course in Grammar and Composition by Geetha Nagaraj, Foundation Books, 2006
Writing Essays and Reports: A Student’s Guide by Stephen McLaren (Viva Books)

SECTION-A
Study of the novel, The Guide by R.K. Narayan

SECTION-B
One-Act plays “The Will,” “Villa for Sale”and “Progress” from Glimpses of Theatre, Guru
Nanak Dev University Amritsar

SECTION-C
One-Act plays “The Monkey’s Paw,” “Sorry Wrong Number” and “No eggs! No eggs!”’from
Glimpses of Theatre, Guru Nanak Dev University Amritsar

SECTION-D
Essay Writing, Business Writing, and Report Writing
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SEMESTER-VI
BOAO06002T: PUNJABI (COMPUL SORY)-6
Uadt (@ml)-6
Fafse 400
Time 03 Hours Max. Marks; 100

(6 Uidhiz yIt g=37)

MI-IF M3 udtfma =&t gerfest

1. YIS U3d € 979 Id1 Jdadil Id I feg € yHs Us #A=dl|

2. fefemradt & 48 Ud yAs 98 I&1 Ig Iar fod fea yrs &t I
yaet yrs fan & gar fed di3r #7 Aaer JI

3. I3 YHS &€ »ix =d8d IS |

4. QUJ A Jd& T Add IJ 3T YyRST &€ 3 »idi 2u I U 99 QUYHST
feg a9 AHaer JI

US-gH M3 USYASIT

RIHs - 8
Fife dige (Ufad & I=h)
(Hur. fggan fHw uHe, IonHlz 39), 919 oaa &2 waledfhel, »ifH3Hg,
(Fu edte, g JAs, J9Id &'ad €< i, JI1d »idrs ©< Hl, @fgH H'd, H'd HJIHY)
(YA ATTS TN THW/ISHT THZ/AT)

AawHs - =t
gadt & Ifixz (Heda™n), gdfifed Hw aHege, sex fHw uAzaHs, »ifHz3Hg
@ud = Hies 3 IS ANH AfSwWIga Ufgiumeas™ © 39 3 Uay)

Rans - At

®) By Juar (fomis, IS M3 TSI HATSHT Headl)

() rwofsa wAfagz € gu @ Ifesr, Joat, s, e, feaeft (ufagm w3 33)
Rans - 3t

fenrags:

®) forragsa Het : 891, =@9s, T »i3 @9

() fewradex feardnt :

aie T w3 fafgnr @gn (Ufggmr, ge39 3 yaa)
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HITE UA3dT

1. I35 fHw Haft, Aoz € gu, st goledfret, ufenmsri

2. worEe fHw, IOHfz afe =7 fef3am, dast naedt, €t

3. ggee fHw fHg, met afegar ur fefzam, Jast naeft, &=t

4. IISHZ Hw, ya=zs vadl @agzq, At niaedt, fddh

5. 3. JeU® Jd9, Ut AegsHr - Agy fhaiz 3 feam, Jaet galeafhet,
Ufenrar|

6. Jdfied fHw, AHIEr dadt Aedgo™Hr @ feRd@As 3 uside, 3913 yams,
EEICIE]

7. oHAgdER Hw, Afgx Hasy q|, =fan "d e83Hs, »ifEndl|

8. Iz fHw, Uawdt fenrags : A3t 3 feaghf, 56 da dust, #8udl

9. ger fHw gg=, Uadt fewraggs @ fHoiz 3 fegg, 935 yamws, sftmreri

10 UAdt T 9y, grazdt &8 w3 Had, »ifH3Hg|
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SEMESTER-VI
BOAO06103T : HEest UnArdt-6
(Inlieu of Compulsory Punjabi)
Jafse 400
Time: 03 Hours Max. Marks. 100
(6 Uidhwiz Yyt ag37)

1. YHs U39 € 99 I91T Jedil Jgd Iar feg € yHs Ug Aed
2. fefenradt 3 d& Ua yrs 93 Ia1 Igd gar fod fea yus =t I
YAt yAs fau <t gar fed dizr A7 "laer J|
3. IJIF YAS & ¥ =dEd IS |
4 Qud He JI6 & Add gd 3T yrast € €3 »idl g I Su g9 QuyHst feg 9 Aaer

JI
UTS-op
AIHGT

Yt aargr w3 Afgwmmarg

(3. Hafieg fHw, 37 gfded d9 HIS)
g I o WaledHdl, »ifH3Ag|
Uardt Afgnag v fUgas

Uardt Afgngg & gaifsa A3t
Uardt Afgnmag 2 fouse s

Aara—sft

YAt Baugr w3 Afgmeag

(3. Hafieg fHw, 37 gfded I9 HIS)
g I O WaledHdl, »ifH3Ag|
YA € A8

g < f36@aa

Uag & ydy gdfHa Aas

AIHG-HT
Uarst Jagrar M3 AfgHag

(Fur. 37 Hafieg fHw, 37 dfded 9 AT®)
dd Iad O Yoaledfhel, »iH3Hg|
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ASH &% Hyfgz JdIstardt
AaHs-St

At Baurgr mix Afgmeg

(Fur. 37 Hafieg fHw, 37 dfded 9 AT®)
g I o WaledHdl, »ifH3Ag|
Uag wr uE i

Uag =7 ufagrer

Uag € Ja femewm

o Lo

el

HITES YA3AT

—_

J99Hr fRw g3, AfSwmaTs 3 UaATd! Afsnag, o 7o e83Hs, wifH3AT |
J99HA fRW 3, AfSwaTT : Hedt AT uaTs, ©F Uardt geiedy anmudfes ARt
forfes, st

gfifes iy ufgar, Surar 3T »i3 AfgnmaTg, TUF ¥ 3y, ufente |

AAfces fw, Jamt Afsmmars ugs 8, a3 yars, ufentar|

713 fiw 75, Afgnmmare : AUz 3 feore, ofor A0 e 83wHs, nifysAT|

13 fAw 7, & a@ W3 Afenrarg : Hes! e ue'e, VAt gateafiet, ufenmsr |
713 fRw 78, darsht Afswmerg g9, <F UATSt Ietedd snmuedfes RATfEST forfes,
Bt |

8. Mg fiw 53, Unmdt Afomma™a : U® Us's, SHe® 89 CIAe, &1 (&l |

N

N o e W
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SEMESTER-VI
PHC115 :Punjab History & Culture ( 1947-2000 A.D.)
(Special Paper in lieu of Punjabi compulsory)
(For those students who are not domicile of Punjab)

Time 3Hours Credits: 4-0-0

Max. Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted from
any Section.

=

7
8.

SECTION-A
Partition and its Impact on Punjab
Rehabilitation.

SECTION--B
Punjabi Suba Movement and Reorganization Act of 1966.
Green Revolution.

SECTION--C
Punjabi Diaspora
Development of education in Punjab after Independence

SECTION--D
Development of Punjabi Literature and Drama.
Emerging Concerns: Drug Addiction and Female Foeticide.

Suggested Readings

1

2.

Chopra, P.N. & Das, M.N. (1974), A Social, Cultural & Economic History of India.Val.lll,
Macmillan India, New Delhi, 1974.

Grewal, J.S., Social and Cultural History of Punjab: Prehistoric, Ancient and Early Medieval.
Foundation Books Pvt Ltd Cambridge House, New Delhi, 2004.

Grewal, J.S., The Skhs of Punjab. New Cambridge House, New Delhi, 2005

Ra Satya M., Heroic Tradition in Punjab(1900-1947). Publication Bureau, Punjabi University,
Patiala, 1978.

Singh, Fauja., Freedom Sruggle in Punjab. Publication Bureau, Punjabi University, Patiala, 1974.
Singh, Fauja, History and Culture of the Punjab. Part |1, Publication Bureau, Punjabi University,
Patiala, 1987.

Singh, Kushwant, A History of the Skhs. Vol. Il (1839-1998), Oxford University Press, Delhi,
1991.

Yadav, K.C., Haryana AitihaskSmhavalokan (Hindi). Haryana SahityaAkademy, Chandigarh,
1991.



97
BACHELOR OF BUSINESS ADMINISTRATION (HONOURYS) (CBGS)
BATCH 2026-2030

SEMESTER VI
BBAOGOOST: INCOME TAX

Credits: 4-0-0
Time: 3Hours Total Marks; 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted
from any Section.

SECTION-A
Basic concepts: Income, Agricultural Income, Person, Assessee, Assessment Year, Previous Y ear,
Gross Total Income, Total Income. Residential Status Tax Incidence and Residential Status Exempted
income under section 10(1), 10(2), 10(2A), 10(5), 10(7), 10(10), 10(10A), 10(10AA), 10(10B),
10(10D), 10(11), 10(12), 10(13), 10(13A), 10(14), 10(16), 10(32), 10(34), 10(35), 10(36), 10(37),
10(38).

SECTION-B
Computation of income under different heads Salaries, Income from house property Profits and gains
of business or profession. SECTION-s to be covered are: Sec-28, 29, 30, 31, 32, 35, 36,37, 40(a),
40(b), 40A, 43B, 44AA, 44AB, 44AD and 44AE.

SECTION-C

Capital Gains: Basis of Charge. Meaning of capital assets. Classification of capital assets and their tax
implication. Meaning of Transfer; Elementary Knowledge of Transactions not to be Treated as
Transaction of Transfer. Computation of Capital Gains (Depreciable and Non- Depreciable Assets)
Special cases to be covered - Conversion of Capita assets into stock in Trade, Compulsory
acquisition of assets, Self generated assets; Transfer of bonus shares. Exemptions to be covered: Sec
54, 54B, 54EC, 54F, 54H.Computation of tax liability under section 111A and 112. Capitd gain
provisions related to Individual and Firm need to be covered.

SECTION-D
Income from other sources [excluding Sec-2(22)] Computation of Total Income and TaxLiability of an
individual. Clubbing of income and Aggregation of income and set-off and carry forward of
losses(excluding Sec-94(7) and 94(8). Deductions from Gross Total Income; Section 80A, 80AB, 80AC,
80C, 80CCC, 80CCD,80CCG, 80D, 80DD, 80DDB, 80E, 80G, 80GG, 80GGA, 80GGC, 80TTA and
80U. Computation of total income and tax liability of individuals and firms.
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SEMESTER VI

Suggested Readings:
1. Ahuja, Girish and Ravi Gupta, “Systematic Approach to Income Tax”, Bharat Law
House, Delhi.
2. Singhania, Vinod K., and Kapil Singhania, “TDS Computation and E- filing of TDS
Returns”, Taxmann Publications Pvt. Ltd., New Delhi.
3. Singhania, Vinod K., “Tax Computation and E-filing of Income Tax Returns”,
Taxmann Publications Pvt. Ltd., New Delhi.
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SEMESTER-VI

BBAO6006T: FUNDAMENTALSOF CAPITAL MARKET

Credits: 4-0-0
Time: 3Hours Total Marks: 100
Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted
from any Section.

SECTION-A
Introduction-evolution, structure, functions, objectives and importance of capital market in India
Components of capital market- introduction to New issue market, stock market,
financiainstitutions

SECTION-B
Instruments in capital market-Shares (Equity and Preference), Warrants, Bonds and its types, GDRs,
ADRs, ETFs, Mutual Funds, Derivatives (forwards, futures and options). Participants in Capital Market
Difference between Capital Market and Money Market.

SECTION-C
Stock Exchanges-Stock Exchanges in India, Organisation, Management, Membership, rules of stock
exchange, operators at stock exchanges SEBI guidelines on Stock Exchange, weaknesses of stock
exchangein India

SECTION-D
Listing of securities-requirement for listing, objectives of listing, advantages of listing. Security Market
Indices-Uses of Security Market Indices, Types of Indices, Differentiating
Factorsin constructing Market Indices.

Suggested Readings:

1. V.A Avadhani, “Security Analysis and Portfolio Management”,Himalaya Publishers, New
Delhi.

Brown, Reilly, “Investment Analysis and Portfolio Management”, Thomson Publishers.
Singh, Preeti , “Investment Management”, Himalaya Publishers, New Delhi.

NCFM Modules (www.nseindia.com)

www.sebi.gov.in, www.nseindia.com, www.capital market.com

arLDN

Note: The latest editions of the books should be followed.
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SEMESTER-VI

DSC 3: INDIAN FINANCIAL SYSTEM
Credits: 4-0-0
Time 3Hours Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted from
any Section.

SECTION-A
Financial System: - Functions, organisation/structure and an overview of Indian Financial System.
Financial Markets. - Functions, organisation and types of financial markets, Securities Contract
(Regulations) Rules, SEBI (Securities Exchange Board of India).

SECTION-B
An overview of Primary and Secondary Markets. Money Market Organisation & RBI (Role and
functions). Non Banking financial companies

SECTION-C
Mutual Funds: - Its Introduction and guidelines, schemes and products. IRDA Act of Insurance
Companies

SECTION-D
An Introduction to FII’s and FDI’s and is importance.
Financial Assets/Instruments: - An Overview of Capital Market instruments.

Suggested Readings: -

Khan, M.Y, “Indian Financial System” fifth edition by Tata McGraw Hill Publishing Co.Ltd.
Vasant Desai, “The Indian Financial System & Development”, Himalaya Publishing House.
Dr.K.Ravichandran, “Merchant Banking & Financial Services”, Himalaya Publishing House.
Bhole, L.M , “Indian Financial Institutions and Market”, Tata McGraw Hill Publishing Co. Ltd.
Avadhani V.A., “Capital Market Management”, Himalaya Publishing House.

SEBI Guidelines, Nabhi Publication.

BN

Note: The latest editions of the books should be foll owed.



101
BACHELOR OF BUSINESS ADMINISTRATION (HONOURYS) (CBGS)
BATCH 2026-2030

SEMESTER VI
PSL061: HUMAN RIGHTSAND CONSTITUTIONAL DUTIES
(Value Added Course)

Time: 3Hrs: Credit: 2
Total Marks: 50

Instructionsfor the Paper Setters:

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the

four Sections (A-D). Questions may be subdivided into parts (not exceeding four).

Candidates are required to attempt five questions, selecting at least one question from each

Section. The fifth question may be attempted from any Section.

SECTION-A
INTRODUCTION TO HUMAN RIGHTS

Foundational Aspects. Meaning, Nature, Characteristic, Classification.
International Framework: Constituents of the Universal Declaration of Human Rights
(UDHR).

SECTION-B
INDIAN PERSPECTIVE OF HUMAN RIGHTS

Congtitutional Realisation in India: Fundamental Rights (Part 111, Constitution of India).
Protective M echanism in India: The composition, Powers and Functions of the National
Human Rights Commission of India (NHRC).

SECTION -C

INTRODUCTION TO HUMAN DUTIES
Conceptual Perspective: Meaning, Nature & Characteristics of Human Duties.
Intellectual discour ses: Classification of Human Duties, Relevance of Human Duties

SECTION-D

INDIAN PERSPECTIVE OF HUMAN DUTIES

Constitutional Recognition in India: Fundamental Duties in Indian Constitution, Part IV
A.

Intellectual Discourse: Critical Analysis and Significance of Fundamental Duties
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Readings List

1
2
3
4.
5
6

7.

8.
9.

10.

United Nations. The United Nations and Human Rights 1945-1995. Geneva: United
Nations Blue Books Series, Vol. VI, 1996.

. Sastry, S. N. Introduction to Human Rights and Duties. Pune: University of Pune

Press, 2011.

Mertus, Julie. The United Nations and Human Rights-A Guide for a New Era. London:
Routledge, 2009.

Donnelly, Jack. Universal Human Rights in Theory and Practice. New Y ork: Cornell
University Press, 2013.

Hammarberg, Thomas. Taking Duties Seriously- Individual Duties in International
Humanitarian Law. Versoix: International Council on Human Policy, 1999.

Miller P. Frederic, et al. Fundamental Rights, Directive Principles and Fundamental
Dutiesin India. New York: VDM Publishing, 2009.

Cinganelli, Davis Louis. Human Rightss Theory and Measurements. London:
Macmillan Press, 1988.

Ishay, M. R. The History of Human Rights. New Delhi: Orient Longman, 2004.
Mohapatra, Arun Ray. National Human Rights Commission of India: Formation,
Functioning and Future Perspectives. New Delhi: Atlantic, 2004.

Deol, Satham Singh. Human Rights in India-Theory and Practice. New Delhi: Serials
Publications, 2011
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SEMESTER-VII
Group A: MARKETING

DSC 1. CONSUMER BEHAVIOUR

Credits: 4-0-0
Time 3Hours Total Marks; 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt five
guestions, selecting at least one question from each Section. The fifth question may be attempted from any
Section.

SECTION-A
Introduction to Consumer Behavior (CB) - Importance, Scope, Need for studying CB, Consumer Research
Consumer Motivation: Needs & Goals, Positive & Negative motivation, Types & Systems of Needs
Hierarchy & Trio of Needs. Personality: Nature, Theories; Freudian, Neo Freudian & Trait, Self-Concept.

SECTION-B
Perception: Sensation, Absolute Threshold and Differential Threshold. Learning: Classical learning,
Instrumental learning and Cognitive learning theories Attitude: Tricomponent Attitude Model, Sources of
Influence, Attitude M easurement.

SECTION-C
Reference Groups: Concepts and Appeals. Social Class & its measurement, Culture & Sub Culture:
Definition & Influence

SECTION-D
Introduction to Opinion leadership & Consumer Innovation, Consumer Decision Making

Suggested Readings:

1. Schiffman, I. G. and Kanuk, L. L. “Consumer Behaviour”, Pearson Education,New Delhi.

2. Blackwell, Roger D., Miniard, Paul W., and Engel James F. “Consumer
Behaviour”, Cengage Publishing.

3. Solomon, Michad R. “Consumer Behaviour”, Pearson Education, New Delhi.

4. Assael, Henry, “Consumer Behaviour and Marketing Action”, Cengage Publishing.

5. Loudon, David L. and Della Bitta, Albert J., “Consumer Behavior”, Tata McGraw-Hill.

Note: The latest editions of the books should be followed.
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SEMESTER-VII

DSC 2: ADVERTISING & SALESMANAGEMENT
Credits: 4-0-0
Time: 3Hours Total Marks; 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt five
guestions, selecting at least one question from each Section. The fifth question may be attempted from any
Section.

SECTION-A
Definition, Nature and Evolution of Advertising, its functions and role and types of Advertising Social,
Economic and Legal Aspects of Advertising. Advertising and Marketing Mix, Advertising and
Communication Process Advertisng Budget: Objectives, Preparation and Methods of Advertising
Budget

SECTION-B
Advertising Agency: Function, Selection and Compensation. Advertising Media: Different Types of
Media, Function, Merits and Demerits of Media, Selection of Media and its Vehicles. Copy Writing:
Different Elements of a Copy and Layout

SECTION-C
Introduction to Sales Management, Nature, role and importance. Functions of Sales Manager, Sales
Organization: Formal, Informal, Horizontal, Vertical, Centralized, Decentralized, Geographic, Customer,
Product, Combination, Organizations.
Planning and recruitment of salesforce - Job analysis specification, Job description, Sources of
Recruitment, Selection of Sales Person

SECTION-D
Sales Training - Objective, Designing Training Programme.
Sales Force Motivation: Nature, Importance, Factors Influencing the Motivation of salesforce.
Compensations: Types, Compensations Plan.
Evaluation of Sales Forces Performance: Qualitative and Quantitative Basis to Evaluate Sales Force
Control and Budget.
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SEMESTER-VII

Suggested Readings:

Belch, George E. and Belch, Michael A. “Advertising and Promotion”, Tata McGraw Hill.

Guinn, Allen, Chris T., Semenik, Richard J. “Advertising & Integrated Brand Promotion”, Thomson —
South Western.

Batra, Rajeev, Mayers, John G., and Aaker, David A. “Advertising Management”, Pearson
Education, New Delhi.

Spiro, Stanton and Rich “Management of a Salesforce”, Tata McGraw Hill.

Richard R Still, Cundiff W Edward Govoni A P Norman, “Sales Management Decision Strategy and
Cases”, Pearson Education.

Kotler, Philip; Keller, Kevin; Koshey, Abraham; and Jha, Mithileshwar, “Marketing Management”,
South Asian Perspective, Pearson Education, New Delhi.

Aaker, David A and Myera John G., “Advertising Management”, Prentice Hall of India, New Delhi.

Note: The latest editions of the books should be foll owed.
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SEMESTER VII

DSC 3: E-MARKETING
Credits; 4-0-0
Time: 3Hours Total Marks: 100

Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted from
any Section.

SECTION-A
Introduction: Concept, nature and importance of emarketing; E-marketing versus traditiona
marketing; Issues, challenges and opportunities for e-marketing; Reasons for growth of e
marketing; Tools and techniques of e-marketing-advantages and disadvantages, e-marketing
situations. E-Marketing Management: Segmentation, targeting and positioning; E-marketing mix; E-
marketing and customer relationship management — concept and scope;

SECTION-B
E-customers and their buying process; E-marketing and customer loyalty and satisfaction;
Communities and social networks. Internet Marketing: Concept and role of internet marketing; Search
engine optimization —functions, type of traffic, keywords and stepsin search engine optimization;

SECTION-C
Internet advertising — Types and tracking ROI; Online PR, News and Reputation Management; Direct
marketing —scope and growth; E-mail marketing. Social Media Marketing: Concept and tools.Blogging
— Benefits, types

SECTION-D
Video-marketing for business purpose — tools and techniques; Pay per click marketing; Issuesand
challenges. E-payment systems. Payment gateways; use of Debit and credit cards Mobile Marketing
Trends and terminologies; Benefits and applications of mobile and smart phone applications; M-commerce.
Suggested Readings:

1. Joseph, P.T. “E-Commerce— An Indian Perspective”, Prentice Hall of India

2. Schneider, Gary P. “E-Commerce: Strategy, Technology and Implementations”, Cengage
Learning India Private Limited.

3. Murthy, C.S.V. “E-Commerce; Concepts, Models, Strategies”, Himalaya Publishing House.

4. Brahm Canzer, “E-Business and Commerce: Strategic Thinking & Practice”, Biztantra
Publishers. Kotler, Philip. “Marketing Management”.

Note: Thelatest editions of books should be followed.
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SEMESTER-VII
DSC 4: CUSTOMER RELATIONSHIP MANAGEMENT
Credits: 4-0-0
Time: 3Hours Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt five
guestions, selecting at least one question from each Section. The fifth question may be attempted from any
Section.

SECTION-A
Customer Relationship Management: Meaning, Emergence of CRM Practice, Factors Responsible for
Growth of CRM, CRM Cycle, Stakeholders in CRM, Significance of CRM. Customer Retention and
Customer Experience Management: Changing Roles of CRM, Customer Retention Management, Reasons
for Customer Switching, Strategies for Customer Retention, Customer Recall Management, Customer Recall
Strategies, Customer Experience Management (CEM) Strategy.

SECTION-B

Emerging Concepts and Perspectives in CRM: CRM Cost-Benefit Analysis, Customer Value, Customer
Lifetime Vaue, Customer Profitability, Customer Classification Based on Customer Profitability, Customer
Profitability as Strategic Measurement Tool, Customer Profitability and Company Vaue, CEM and
Customer Profitability Management, Enterprise Marketing Management (EMM) Strategy, CRM-EMM
Comparison. Employee Factor in Customer Relationship Management: Employee-Organization
Relationship, Role of Employee Satisfaction on Customer Satisfaction, Implications of Employee Customer
Linkage, Factors Effecting Employee BehaviorTowards Customers, Essentials of Building Relationship with
Employees through Employee Relationship Management, Model for Employee’s Customer Orientation

SECTION-C
Customer Satisfaction: Meaning, Rationale, Components of Customer Satisfaction, Customer Satisfaction
Models, Measuring Customer Satisfaction, The ISO Guideline, Customer Satisfaction Index, The Common
Measurement Tools (CMT), Kano Model Customer Loyalty: Concept and Significance, Customer Loyalty
Ladder, Loyalty Principles, Dimensions of Loyalty, Determinants of Loyalty, Categories of Loyalty, Factors
Affecting Customer Loyalty, The Customer Loyalty Grid.

SECTION-D

Technological Developments in CRM: CRM to eeCRM-A Changing Perspective, e-CRM: an Information
Technology Tool, Features and Advantages of eeCRM, Technologies of e- CRM, Functional Components of
CRM Solution:- Sales Applications, Marketing Applications, Customer Service and Support Applications,
Important CRM Software Programs, Applications of e-CRM. Information Technology Implementation in
CRM: Introduction, Customer Interaction Issues of Business, Database Management, Database Construction,
Data Warehousing, Data Warehousing Architecture and Storage, Approaches in Data Warehousing, Data
Mining, Characteristics of Data Mining, Data Mining Tools and Techniques.
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Suggested Readings:

1. Rai, Alok Kumar, "Customer Relationship Management- Concepts & Cases', Prentice Hall of India,
New Delhi.

2. Barnes, James G., “Secrets of Customer Relationship Management”, McGraw Hill, New Delhi.

3. Kincaid, Judith, “Customer Relationship Management: Getting it Right”, Pearson Education, New
Delhi. 4. Peelen, Ed, “Customer Relationship Management”, Pearson Education, New Delhi.

5. Anderson, Kristin and Carol Kerr, “Customer Relationship Management”, McGraw Hill, New Delhi.

6. Sheth, Jagdish N., ParvatiyarAtu I, &Shainesh, G., “Customer Relationship Management: Emerging
Concepts, Tools and Applications”, McGraw Hill, New Delhi.

7. Gosney, John W., Thomas P., “Customer Relationship Management Essentials”, Prentice Hall of
India, New Delhi.
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Group B: FINANCE

DSC 1: MANAGEMENT OF BANKING OPERATIONS

Credits: 4-0-0
Time 3Hours Total Marks; 100

Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted
from any Section.

SECTION-A
Management of banks: Regulatory role of RBI, Monetary Policy-meaning and its implications Laws in
banking-RBI Act 1934, Negotiable Act 1881, The Banking Regulation Act 1949 Types of Bank Accounts-
Fixed or time deposit account, Savings bank deposit account,
Current deposit account, Recurring deposit account.

SECTION-B
Lending- Features of bank credit, types of lending, terms and conditions of lending, different types of
loans and their features. Risk management in banks- types of risks, Capital Adequacy- the Basel Accord
implicationsfor bank

SECTION-C
CRAR and Prudential Norms for asset classification, income recognition and provisioning, Anti-
money laundering and KYC norms. Introduction to Asset Liability Management, Customer
Relationship Management

SECTION-D
Corporate Governance in Commercial Banks
Innovations in Banking with special reference to Fee Based Services

Suggested Readings:
1. Padmalatha, Suresh and Justin Paul, “Management of Banking and Financial Services”,Pearson
Education, New Delhi.
2. Sharma, R.K., Gupta, Shashi K, Jagwant Singh, “Banking and Insurance”
3. Agarwal O.P, “Banking and Insurance”
4. Sethi, Jyotsana and Bhatia, Nishwan, “Elements of Banking and Insurance”
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DSC 2: INSURANCE & RISK MANAGEMENT

Credits: 4-0-0
Time 3Hours Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted from
any Section.

SECTION-A
Definition, nature, Role and Importance of Insurance, Salient Feature of IRDA Act 1999, Rationale for
opening up of the Insurance Sector to the private sector. Nature of Life Insurance Contract. Annuities,
Surrender Value, Cdculation of Premium and measurement of risk. Progress of Life Insurance Business in
India.

SECTION-B

Fire Insurance — Nature and Use, Policy Condition, Rate Fixation, Payment of Claims, Reinsurance, Marine
Insurance: Nature. Premium Calculation, Payment of Claims Motor Insurance Policy and Covers,
Comprehensive Policy, Third Party Act Policies, Extra Benefits cover Motor Insurance Claims.

SECTION-C
Concept of Risk, Corporate and Persona Risk Management Identification of Risk: Tools/Techniques for
perception of risk; Methods for determining the operative causes of peril; Safety audit. Evaluation of Risk:
Risk Avoidance & Reduction of Risk: methods of loss prevention and risk reduction; Role of surveyorsin
loss preventiory risk reduction.

SECTION-D
Techniques of Risk Financing: Retention of risk; Captive insurance companies. Transfer of Risk: Types of
risk transfer; Benefits and limitation of Insurance:- Partial insurance arrangements.

Suggested Readings:

1. Insurance Regulation and Development Act.

2. Gopal Krishan, G, “Insurance Principles and Practice”, Sterling Publishers, New Delhi. Note: The latest
editions of the books should be followed.
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DSC 3: SECURITY ANALYSISAND PORTFOLIO MANAGEMENT

Credits: 4-0-0
Time 3Hours Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted
from any Section.

SECTION-A
Security Analysis- Concept of Risk and Return and their types, Risk Return Trade Off, Valuation of
Equity Shares, Preference Shares, Debentures, Factors affecting Share Prices, Classification of
security buyers , methods of marketing of securities

SECTION-B
Regulation of securities- Securities Contracts (Regulation) Amendment Rules, 1996 Investment Analysis-
concept of Fundamental Analysis, Technical Analysis, Efficient Market Hypothesis, Capital Asset Pricing
Model, Arbitrage Pricing Theory.

SECTION-C
Portfolio Management- Definition Of Investment, Defining Investment Objectives, The Investment
Process, Investment Categories, difference between Portfolio management and mutual funds

SECTION-D
Portfolio Selection: - Risk and Investor Preferences - Investment Constraints. Brief Introduction to
Portfolio Management Schemes-features of PMS SEBI Guidelines on Portfolio Management.

Suggested Readings:
1. Chandra, Prasanna, “Investment Analysis and Portfolio Management”, Tata McGraw Hill
2. Chandra, Prasanna, “Financial Management”, Tata McGraw Hill
3. Avadhani, V.A, “Security Analysis and Portfolio Management”, Himalaya Publishing House,
New Delhi
4. Bodie, Zvi; Kane, Alex;J Marcus, Alan; Mohanty, Pitabas, “Investments”, Tata McGraw Hill.
5. Brown, Reilly, “Investment Analysis and Portfolio Management”, Thomson Publication.

Note: The latest editions of the books should be followed.
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SEMESTER-VII
DSC 4. CONTEMPORARY ISSUESIN ACCOUNTING
Credits: 4-0-0
Time: 3Hours Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth
guestion may be attempted from any Section.

SECTION-A
Emergence of Contemporary Issues in Accounting — Influence of other disciplines on Accounting
and Changing Environment. Human Resource Accounting: Meaning, Objectives and Scope,
Methods of Human Resource Accounting- Human Resource Cost Accounting (Historical cost
Approach, Replacement Cost approach and Opportunity Cost approach), Human Resource Value
Accounting (Lev & Schwartz Model, Flamholtz Model and Hermanson’s Model)

SECTION-B
Objections against Human resource accounting, Use of Human resource Accounting in
Managerial Decisions. Human Resource Accounting in India. Price Level Accounting —
introduction, Methods (Current Purchasing Power, Current Cost Accounting, Current Value
Accounting Technique, and Replacement Cost Accounting Techniques), Utility and Corporate
Practices

SECTION-C
Corporate Social Reporting: Areas of Corporate Social Performance, Approaches to Corporate
Social Accounting and Reporting, Corporate Socia Reporting in India. Corporate Reporting:
Concept of Disclosure in relation to Published Accounts, Issues in Corporate Disclosure,
Corporate Disclosure Environment, Conceptual framework of corporate reporting.

SECTION-D
Recent Trends in the Presentation of Published Accounts. Economic Value Added, EVA
Disclosure in India. Corporate Reporting through Web. Accounting Standards in India: -
Significance and formulation of Accounting Standards.

Suggested Readings:

1. Lal, Jawahar and Lele, R.K., “Contemporary Accounting Issues”, Himalaya Publishers, New
Delhi.

2. Porwal, L.S., “Accounting Theory”, Tata McGraw Hill.

3. Lal, Jawahar, “Corporate Financial Reporting”, Taxman Arora, J.S., “Price Level Accounting”,
Deep and Deep Publishers, New Delhi.

5. Chander, Subhash, “Corporate Reporting Practices”, Deep and Deep Publishers. Note: The

latest editions of the books should be followed
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SEMESTER-VII
Group C: HUMAN RESOURCE

DSC 1: INDUSTRIAL RELATIONS & LABOUR LEGISLATIONS

Credits: 4-0-0
Time: 3Hours Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections (A-
D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt five
questions, selecting at least one question from each Section. The fifth question may be attempted from any
Section.

SECTION-A
Concept of Industrial Relations: Factors affecting industrial relations. Importance of Industrial Relations,
Collective Bargaining and Labour Management Co-Operation in India including Works Committee.
Discipline and Grievance Management; Negotiation and Collective Settlements.

SECTION-B
Workers Participation in Industry, Productive Bargaining and Gain Sharing. Employee Empowerment and
Quality Management; Industrial Relations and TechnologicalChange. Emergence and Objectives of
Labour Laws and their Socio-economic Environment

SECTION-C
Industrial Relations Laws-Laws Relating to Industrial Disputes, Trade Unions, and Standing Order;
Socia Security. Workmen's Compensation Act, Employees State Insurance Act.

SECTION-D
Wages and Bonus Laws-The Law of Minimum Wages, Payment of Wages, Payment of Bonus; Laws
relating to working conditions: The Law Relating to Factories.

Suggested Readings:
1. Sinha, P.R.N, Sinha, InduBala and Shekhar, Seema Priyadarshani , “Industrial Relations, Trade
Unions and Labour Legislation”, Pearson Education, New Delhi.
2. Sarma, A.M, “Industrial Relations and Labour Laws”, Himalaya Publishing House, Mumbai.

Note: The latest editions of the books should be followed.



114
BACHELOR OF BUSINESS ADMINISTRATION (HONOURYS) (CBGS)
BATCH 2026-2030

SEMESTER-VII
DSC 2: ORGANISATION CHANGE & DEVELOPMENT

Credits: 4-0-0
Time: 3Hours Total Marks; 100

Instructionsfor the Paper Setters:-

Eight questions of equa marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth
guestion may be attempted from any Section.

SECTION-A
Organization Change: - Introduction, importance, forces of change and types of change. Models of
change: - systems model of change, Lewin’s Force Field Analysis Model, the Continuous change
Process Model, Change and Transition Management.

SECTION-B
Change & itsimpact: - effects of change on people, operational effects, psychological effects, social
effects, people’s reaction to change:- Acceptance of change, indifference, organized resistance,
frustration & aggression, Reasons for resistance and Methods of minimizing resistance.

SECTION-C
Organization Development: - Meaning, features, objectives, History of OD in India and abroad,
organizational problems and process of organizational development.

SECTION-D
OD interventions. - concept, characteristics, classification of intervention, OD interventions as tool
to improve effectiveness of organization. Process of OD interventions, Team building.

Suggested Readings:

1. Bhatia, S.K, “Management of Change &Organisation Development- Innovative Approaches”,
Deep& Deep Publications, New Delhi.

2. Bhattacharya, Dipak Kumar, “Organization Change & Development”, OxfordUniversity Press.

3. Singh, Kavita, “Organisation Change & Development, Excel Books.
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SEMESTER-VII
DSC 3: TRAINING & DEVELOPMENT

Credits; 4-0-0
Time 3Hours Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth
guestion may be attempted from any Section.

SECTION-A
Training:- Conceptual aspects, Training and Learning, Training objectives, Identification of
training needs, Training Process, Policies, Plans designing training programmes, Methods of
Training, Evaluation of Training Effectiveness and Significance of Training.

SECTION-B
Development:- Concept, Difference between training and development, Objectives of
development, Development Process, Development needs evolving development policies,
Preparing development plans, Designing development programmes.

SECTION-C
Development Methods, Case studies, Role play and Sensitivity Training. Business Games.
BehaviorModeling and Evaluation of Development Effectiveness.

SECTION-D
Transaction Analysis.
Wages and Salary Administration.

Suggested Readings:

1. Armstrong M.A. “Handbook of Human Resource Management Practice”, Cogan Page,
London

2. Dayal ,| “Manpower Training in organizations” Prentice Hall of India, New Delhi.

3. Craig, Robert “Training and Development Handbook” McGraw Hill, New York
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SEMESTER-VII
DSC 4: CONTEMPORARY ISSUESIN HUMAN RESOURCE MANAGEMENT
Credits; 4-0-0
Time 3Hours Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth
guestion may be attempted from any Section.

SECTION-A
Human Resources and the Competitive advantage, ethical issues and challenges in HRM Job stress

and work family conflict, Gender issues in workplace, Performance Management and
Organizational Reward System:-definition, purpose, principles, concerns Ethical considerations ,
scope and background , Performance Management as a Business strategy , Theoretical framework ;
Goal setting theory, Expectancy theory.

SECTION-B
Designing of Performance management systems ; setting goals ,measuring performance
Rewarding performance; Concept and significance , Foundation of the reward system , Economic
Theoriesrelating to pay , Psychological and Motivational theories affecting reward.

SECTION-C
Managing Diversity: Meaning, Chalenges in managing diversity, Diversity in organizations,
improving the management of Diversity. The nature of work: Meaning of work; Theories about
work; Organizational factors affecting work; Changing patterns of work.

SECTION-D
Unemployment; Attitudes to work; HRM in Electronic Era, Human Resource Accounting &
Auditing, The role of HRM in 21st century and future directions of HRM.

Suggested Readings:

1. Michael Armstrong, ‘A Handbook of Human Resource Management Practices’, Kogan Page
London.

2. LuisR. Gomez —Mejia, David B Balkin and Robert L Cardy, “Managing Human Resources”,
PHI, New Delhi.

3. Tanuja Agarwal, “Strategic Human Resource Management”, OxfordUniversity Press, New Delhi.

Note: Thelatest editions of the books should be followed.
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MINOR: BUSINESSANALYTICS

Credits:; 4-0-0
Time 3Hours Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth
guestion may be attempted from any Section.

SECTION-A
Introduction to Business Analytics: Business Analytics, Evolution of Business Analytics, Impacts
and Challenges, Scope of Business Analytics, Software Support, Data for Business Anaytics-Data
Sets, Big Data and Metrics and Data. Models in Business Analytics: Decision Models, Assumption of
the model, Uncertainty and risk, Prescriptive decison models. Problem solving with Analytics-
Recognizing, Defining, Structuring, Analyzing, Interpreting and Implementing

SECTION-B
Introduction to Excel: Creating, Opening & Saving workbook & worksheets, Formatting number &
texts in cells, Creating Charts, editing & formatting of charts, Types of Charts, Using Ranges,
Selecting Ranges, Entering Information Into a Range, Using AutoFill. Functions: Mathematical,
Text, Statistical.

SECTION-C
Excel in Continuation: Lookup & Reference Functions, Sorting & Filtering of Data, Creating
PivotTables, Manipulating a PivotTable, Data validation, advanced filtering, Protecting worksheet &
cells. Introduction to the R language: Downloading and installing R, History of R, R Syntax
Basics. Brief Overview on R Coding Tools: R Studio, git, Git Hub, R Syntax Basics : data types and
objects, Constants, operators, functions, variables, Random numbers.

SECTION-D
R Language in Continuation: Simple descriptive stats , Loops , Conditional expressions reading
and writing data, Control structures, Decision Making :if statement,if...else statement, switch
statement , if...else Ladder , if else() function, functions, scoping rules, dates and times, Loop
functions: Loop Introduction : for loop, while Loop , repeat Loop, Break Statement, Next Statement
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Suggested Readings:

1. James Evans-Business Analytics, Pearson Publication (2nd edition) (Latest Edition)

2. RN Prasad and SeemaA charya-Fundamentals of Business Analytics, Wiley India Publication (2nd
edition) (Latest Edition)

3. Sahil Rgj-Business Analytics, Cengage Publication (1 st edition) (Latest Edition)

4. Anshuman Sharma - Introduction to Information technology, L akhanpal Publication. (1st edition)
(Latest Edition)

5. SandeepSood-Window Based courses, JBD Publication. (1st edition) (Latest Edition)

6. Janakiraman& Sarukesi-Decision Support System, PHI Publication. (1st edition) (Latest Edition)

7. Hadley Wickham & Garrett Grolemund-R for Data Science, Oreilly Publication.
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INTERNSHIP BASED SEMINAR

Credits: 0-0-2
Total Marks: 50
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SEMESTER-VIII
Group A: MARKETING

DSC 1: SERVICESMARKETING
Credits: 4-0-0
Time: 3Hours Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth
guestion may be attempted from any Section.

SECTION-A
Evolution and Understanding of Services Marketing: Conceptual Framework, Service
Defined, Nature of services, Characteristics of services- Intangibility, Inconsistency,
Inseparability and inventory. Classification of Services, Consumer versus Industrial Services,
Importance of Services Marketing in Indian Economy & Global Scenario Service Marketing Mix:
Introduction to the 7Ps (4 Ps + Extended 3 Ps) of Services Marketing Mix.

SECTION-B
Services Marketing Mix (4Ps): Product Service Mix:- introduction, Transition from Product
Marketing from Service Marketing, Differentiating goods from service, categories of service
mix. Goods- Services marketing continuum.
Price: Factorsinvolved in pricing a service product, capacity planning, measures to respond to
change in demand, Reshaping demand using effective pricing.

SECTION-C
Place: Distribution Strategies, Challenges in distribution of services, Role of internet in
distribution.
Promotion: Objectives, Personal Selling, Advertising & Sales Promotion, Extended 3 Ps of
Service Marketing Mix
People: Role of service employees in service business, training & development of employees,
Motivation and Empowerment.

SECTION-D
Process. Services as process or system- different process aspects and manageria challenges,
strategies for managing inconsistency, customer service in service marketing.
Physical Evidence: nature, importance, service scapes.
Services Marketing | mplementation: Services Marketing Triangle, Servqual Model Rater,
PZB Gap Model.
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Suggested Readings:

1.

s

Zeithaml, V.A., Bitner, Mary Jo, Pandit, “Services Marketing”, Tata McGraw Hill, New
Delhi.

Lovelock, Christopher, Wirtz Jochen, Chatterjee, “Services Marketing:

People, Technology,Strategy”, Pearson Education, New Delhi.

Payne, Adrian, “The Essence of Services Marketing”, Prentice Hall of India, New Delhi.
Nargundhar, Rajendra, “Services Marketing”, Tata McGraw Hill, New Delhi.

Goncalves, Karen P., “Services Marketing-A Strategic Approach”, Prentice Hall
International, New Jersey.

Jauhari, Vinnie, Dutta, “Services- Marketing, Operations Management”, Oxford University
Press, New Delhi.

Srinivasan, R., “Services Marketing- The Indian Context”, Prentice Hall of India, New Delhi.

Note: The latest editions of the books should be foll owed.
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DSC 2: INTERNATIONAL MARKETING
Time: 3Hours
Credits: 4-0-0
Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four
Sections (A-D). Questions may be subdivided into parts (not exceeding four). Candidates are
required to attempt five questions, selecting at least one question from each Section. The fifth
guestion may be attempted from any Section.

SECTION- A
Framework of international marketing .Intra firm & environmental factors, socia cultural,
economic, political & legal aspects, Difference between domestic marketing, International
marketing, Definition & concept.

SECTION- B
Policy framework, Indian Trade Policy, Recent trends in Indian foreign trade, Basic steps in
starting an export business — An overview of licensing regulations & Procedures.

SECTION-C
International Marketing Decisions - Product planning for export manufacturing firms & export
houses. Identifying foreign markets, market research overseas.Marketentry.Export pricing-
International terms, payment terms.Distribution logistics for export, foreign sales agent selection &
appointment. Promotion of products services abroad- overview, merchandising, Trade
fairs/exhibition

SECTION-D
Ingtitutional infrastructure for export in India, Export Assistance. Introduction to Export
ocumentation and procedures, framework, pre-shipment & postshipment documents, Role of ITPO
in export promotion, quality control & pre-shipment inspection, Labelling/packing, Marking of
consignments, Marine/cargo insurance etc.

Suggested Readings:

1. Varshney& Bhattacharya: International marketing management, Sultan Chand & Sons
2. W.J. Keegan: Multinational Marketing Management, Prentice Hall.

3. V. Terpestra& Ravi Saratnag: International marketing, Naper Publishing Group.

4. P. Cateora& Graham: International marketing, McGraw Hill.

5. Hans Muhlbache: International marketing-A global perspective,

Cengage Learning EME
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SEMESTER-VIII
DSC 3: TOURISM AND HOSPITALITY MANAGEMENT

Time: 3Hours Credits: 4-0-0
Total Marks; 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at least one question from each Section. The fifth question may be attempted from
any Section.

SECTION—A

Introduction: Definition Of Marketing, Importance Of Marketing, Tourism Marketing,
Marketing Process, Customer Needs, Wants, And Demands, Market Offerings. Tangible
Products, Services, and Experiences, Customer Vaue and Satisfaction; Exchanges and
Relationships; Markets.

Service Characteristics of Hospitality and Tourism Marketing: Characteristics of Service
Marketing; Recommendations forimproving Service Quality: Managing employees as part of the
product, Managing perceived risk, Managing capacity and demand. The Marketing
Environment: Micro environment and macro environment factors

SECTION—B

Marketing Research: Definition and Process of Marketing Research; Marketing Information
System. Consumer and Organisational Buying: Personal characteristics affecting Consumer
Behaviour, Consumer Buying Decision Process, Organizational Buying Process. Marketing
Strategies. Bases for Market Segmentation, Using Multiple Segmentation Bases, Requirements
for effective segmentation; Market Targeting: Evaluating Market Segments, Selecting Market
Segments,Choosing a Market - Coverage Strategy, Market Positioning: Positioning Strategies,
Choosing and Implementing a positioning strategy, Positioning Measurement: Perceptual
Mapping.

SECTION—C
Product: Definition, Levels, Branding Strategy, New Product Development Process, Product
Life-Cycle Strategies. Pricing: Factors to consider when setting prices, General Pricing
Approaches, Pricing Strategies, Revenue Management, Psychological Pricing. Distribution
Channels. Nature and importance of distribution channels, Magjor hospitality distribution
channels
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SECTION—D

Promotion Mix: Integrated Marketing Communications, Steps In Developing Effective
Communications, Major Decisions In Advertising, Public Relations, Publicity. Direct, Online,
Social Media, And Mobile Marketing: Direct and digital marketing, Forms of direct and digital
marketing, Online Marketing, Social Media Marketing, Database Uses, Relationship marketing
and loyalty programs, Traditional forms of direct marketing. Destination Marketing: Marketing
tourism destinations, Tourism development and investments, Segmenting and monitoring the
tourist market.

Suggested Readings:

1. Kaotler, P., Bowen J. T., Makens, J. C. and Baloglu, S.: Marketing for Hospitality and
Tourism, Pearson (7th edition, Global Edition).

Kumar, P., Marketing of Hospitality and Tourism Services, TataMcGraw Hill Education
Private Limited.

Fyall, A., Legoherel, P., Frochot, I., Wang, Y., Marketing for Tourism and Hospitality:
Collaboration, Technology and Experiences, Routledge.

Ramaswamy, V.S. & Namakumari, S.: Marketing Management: Global Perspective -Indian
Context, Macmillan Publishers India Limited.
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DSC 4: DIGITAL AND SOCIAL MEDIA MARKETING

Time 3Hours Credits: 4-0-0
Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four Sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt
five questions, selecting at |east one question from each Section. The fifth question may be attempted
from any Section.

SECTION-A
Digital Marketing: Introduction, E-definitions, Ten C’s, online marketingenvironment in the
Modern Economy. Online Marketing Planning Issues. Developing Online Vision, Online
Marketing plans, TheOnline Marketing Mix; Product, Price, Place, Promotion, Service Mix,
Implementation Framework for Online marketing Promotional Plans. Online Buying
Behaviour: Understanding Buyer Behaviour, Consumer Buying Decision process,Online B2C
Buyer behavior, Online B2B Buyer Behaviour, Database Marketing.

SECTION-B
Pricing Issues on the Web: Influences on Pricing Strategies and Tactics, Pricing and
MarketSophistication, Pricing and Segmentation. Online Communication Tools. Introduction,
Communication process, PromotionalCommunication Mix, Online Advertising, E-mail
Marketing, Viral Marketing, Public Comment sites, affiliate Marketing, Commercial Newsl etters,
Blogging, Online Sales Promotion, Integrating Multi-channel Strategy. Search Engine
Marketing: Search Engine Optimization, Pay per Click (PPC) Search Engineadvertising.

SECTION-C

Introduction to Social Media Marketing: Evolution, from traditional to Modern marketing,Rise
of internet and E concepts. Emergence of socia media marketing as a tool. Social media
Channels:. Types and models, Social media benefits and applications. Socia media
marketingframework. Consumer behavior on the Internet: Basics, evolution of the digital
consumer, managing consumer demand. IMC. Social media marketing strategies. Introduction,
defining social media marketing mix, socia media marketing planning, social media marketing
marketing channels

SECTION-D
Social media marketing campaign: Elements of marketing campaigns, implementing
socialmedia marketing campaigns, SEM, SEO, Content marketing, Social media execution,
campaign analytics and ROI, Managing social media marketing revenue: socia media
marketing revenue sources, managing service delivery and payments, Emerging trendsin social
mediamarketing: Big data, 10T, Content Creation and Sharing: Blogging, micro blogging,
StreamingVideo, Podcasts, and Webinars.
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Suggested Readings:

1. Gay Richard, Charlesworth Alan & Esen Rita- Online Marketing, Online Resource Center,

Oxford University Press.

2. Bhatia, Puneet Singh-Fundamentals of Digital Marketing, Pearson Publisher, Edition
2017
Gupta, Seema-Digital Marketing; McGraw Hill Education.
Dan Zarella, Social mediamarketing , O reilly. R Solomon and Tracy , Social Media
Marketing: Pearson New International Edition
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GROUP B- FINANCE
DSC 1: MANAGEMENT OF INSURANCE SERVICES

Time: 3Hrs. Credits 4-0-0
Total Marks: 100

Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt five
questions, selecting at least one question from each Section. The fifth question may be attempted from any
Section.

SECTION A
Risk: Concept, Types, Risk Management — Objectives, Process, Strategies, Risk Management
and Insurance. Concept of Insurance, Need/Purpose, Principles of Insurance: Principle of
Indemnity, Principle of Insurable Interest, Principle of Subrogation, Principle of Utmost Good
Faith, Proximate Cause, Contribution. An overview of Insurance Industry: Nature of Insurance
Business, Structure.

SECTION B
Regulatory Aspects: Brief overview of the Legal and Regulatory Frameworks Relating to Life
and General Insurance in India, Role of IRDA. Re-insurance- Concept, Features, Types.
Financial Planning and Taxation: Different Types of Insurance Plans. Whole Life, Term
Assurance, Endowment, Tax Benefits under Insurance Policies.

SECTIONC
Types of Insurance-Group insurance, Health Insurance, Unit linked Insurance Plans, Fire
Insurance-Meaning and Principles, Marine Insurance- Meaning and Principles. Life Insurance
Documents, Insurance premium-Net premium, Gross premium, Bonus, Surrender value, Paid up
value, Annuities, Riders. Claim settlement in Life Insurance-Types of claims, Procedure. Claim
settlement in Fire Insurance- Settlement procedure.

SECTIOND
Distribution Channels for Insurance: Agency, Direct Marketing, Bancassurance, Brokers. Role of
Professional Specialists Insurance Intermediaries. Underwriters, Surveyors, Actuaries. Role of
Ombudsman, Role of Tariff Advisory Committee. Insurance in Rural/Social Sectors, Role of
Insurance in Socio-Economic Devel opment.

Suggested Readings -

1. Risk Management & Insurance, Arhur Williams — McGraw Hill.

2. Niehaus, Harrington (2007), Risk Management and Insurance, Tata McGraw-Hill Edition

3. Sethidyotsna and Bhatia, Nishwan (2011) Elements of Banking and Insurance.

4. Sahoo, SC and Das, SC (2011) “Insurance management — Text and cases, Himaaya
Publishing House

5. Regda, George E (2011) Principles Risk Management and Insurance, Pearson Education,
New Delhi.
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DSC 2: FUNDAMENTALSOF INVESTMENT ANALYSIS

Time: 3Hrs. Credits 4-0-0
Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four sections

(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt five

questions, selecting at least one question from each Section. The fifth question may be attempted from any

Section.

SECTION-A
Investment Foundation: Investment Meaning, Objectives, Characteristics, Investment vs.
speculation. The investment decision process nvestment Alternatives — Bank Deposits, Post
Office Saving Schemes, Real Estate and Financial Assets (Equity, Mutua funds, Debt),
Commodities, Mutual Funds, ULIPS The Indian securities market: Meaning, role, market
participants (Stock exchanges, Stock brokers, Clearing House, Depositories, Depository
Participants, FIls, Domestic institutional investors, Individual investors)

SECTION-B
Sources of financia information, Online and offline trading in securities, security market indices,
Listing of Securities, NSE, BSE and MCX; Stock Indices: SENSEX and NIFTY. Concept of
return and risk: Return: Meaning, types, calculation. Risk: Meaning, Types and Computation.
Portfolio and Diversification, Portfolio Risk and Return

SECTION-C
Analysis of Equity and Debt Instruments: (a) Fixed Income Securities. Bond features, types of
bonds, estimating bond yields, Bond Pricing, types of bond risks, default risk and credit rating,
Bond market indices. (b) Approaches to Equity Analysis: Introduction to Fundamental Analysis
and Technical Analysis, dividend capitalization models, and price-earnings multiple approach to
equity valuation, intrinsic value, Price to Book value ratio.

SECTION-D
SEBI: Setting up, Need, Objectives and Organization. I nvestor Protection: Role of SEBI and
stock exchanges in investor protection; Investor grievances and their redressal system, insider
trading and its legal consequences, investor awareness and activism.
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Suggested Readings:

2.

3.
4.
5

Note:

Jones, C.P. Investments Analysis and Management, Wiley, 8th ed.

Chandra, Prasanna. Investment Analysis and Portfolio Management. McGraw Hill
Education

Rustogi, R.P. Fundamentals of Investment. Sultan Chand & Sons, New Delhi.
Mayo. An Introduction to Investment. Cengage L earning.

Sharpe, William F., Gordon J. Alexander and Jeffrey V. Bailey, “Investments”,
PrenticeHall of India, 6th edition ,1998.

Reilly, Frank K. and Brown, Keith C., “Investment Analysis and Portfolio
Management”, Thomson—South Western, 11th edition, 2018.

Richard Brealey and Steward Myers, “Principles of Corporate Finance” McGraw-Hill,
11wmedition, 2017.

Avadhani, V A., “Investment Management” Himalaya Publishing House, 8th edition,
2012.

L atest editionsto be followed.
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DSC 3: BUSINESSANALYSISAND VALUATION

Time: 3Hrs. Credits 4-0-0
Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four sections

(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt five

questions, selecting at least one question from each Section. The fifth question may be attempted from any

Section.

SECTION-A
Analysis of Corporate Financial Statements: Income statements and Balance sheets through ratio
analysis and analyzing the Chairman’s statement, Directors’ report, management discussion &
analysis, report on corporate governance, auditor’s report to evaluate the financial soundness of
the company.

SECTION-B
Cash Flows: Firm cash flows, Earnings, Tax effect, Reinvestment needs; Equity cash flows:
Dividend, Forecasted Cash flows, terminal value estimation approaches. Equity discounted cash
Flow Models-Dividend discount models, extensions of DDM; free cash flow to equity model.

SECTION-C
Introduction to Valuation: Approaches to valuation, Discounted Cash Flow, Relative Valuation,
Role of valuation; Discounted Cash flow Vauation: Estimating discount rates- cost of equity,
cost of equity to cost of capital; Vauation of an asset with guaranteed cash flows, introducing
uncertainty into valuation (valuing an asset with default risk & equity risk), valuing an asset with
aninfinitelife.

SECTION-D
Firm Vauation Models. Cost of capital approach, adjusted present value approach, EVA, Capita
structure and firm value. Relative valuation-popularity and potential pitfalls; reconciling relative
and discounted cash flow valuation Equity Multiples, Vaue Multiples, Vauation of different
kinds of companies.
Value of Synergy; operating and financia synergy, Cash and tax benefits, debt capacity,
Evidence on synergy, common errors in valuing synergy; Valuing Real options

Suggested Readings:
1. Foster, George Financial Satement Analysis, 2nd ed., Pearson Education Pvt Ltd
2. Damodaran, A. (2008). Damodaran on Valuation, Security Analysis for investment and
Corporate Finance (2nd ed.). Wiley India Pvt. Ltd.
3. Chandra, P. (2011).Corporate Valuation and Value Creation, (1st ed). TMH
4. Weston, Chung, Hoag, Mergers, Restructuring and Corporate Control, Prentice Hall of
India
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DSC 4: INVESTMENT BANKING AND FINANCIAL SERVICES

Time: 3Hrs. Credits4-0-0

Total Marks: 100
Instructionsfor the Paper Setters:-
Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four sections
(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt five
questions, selecting at least one question from each Section. The fifth question may be attempted from any
Section.

SECTION-A

Introduction: An Overview of Indian Financial System, Investment Banking in India, Recent
developments and Challenges ahead, Institutional structure and Functions of Investment /
Merchant Banking; SEBI guidelines for Merchant Bankers, Registration, obligations and
responsibilities of Lead Managers, Regulations regarding Continuance of association of |lead
manager with an issue.

SECTION-B
Issue Management: Public Issue: classification of companies, eligibility, issue pricing,
promoter’s contribution, minimum public offer, prospectus, allotment, preferential allotment,
private placement, Book Building process, designing and pricing, Green Shoe Option; Right
Issue: promoter’s contribution, minimum subscription, advertisements, contents of offer
document, Bought out Deals, Post issue work & obligations, Investor protection, Broker, sub
broker and underwriters

SECTION-C

Leasing and Hire Purchase :Concepts of leasing, types of leasing — financial & operating lease,
direct lease and sales & lease back, advantages and limitations of leasing, Lease rental
determination; Finance lease evaluation problems (only Lessee’s angle), Hire Purchase interest
& Instal Iment, difference between Hire Purchase & Leasing, Choice criteria between Leasing and
Hire Purchase mathematics of HP, Factoring, forfaiting and its arrangement, Housing Finance :
Meaning and rise of housing finance in India, Fixing the amount of loan, repricing of a loan,
floating vs. fixed rate, Practical problems on housing finance.

SECTION-D

Venture Capital: Concept, history and evolution of VC, the venture investment process, various
steps in venture financing, incubation financing. Insurance: concept, classification, principles of
insurance, IRDA and different regulatory norms, operation of General Insurance, Health
Insurance, Life insurance. Credit Ratings. Introduction, types of credit rating, advantages and
disadvantages of credit ratings, Credit rating agencies and their methodology, International credit
rating practices. Securitization: concept, securitization as a funding mechanism, Traditional and
non- traditional mortgages, Graduated-payment mortgages (GPMs), Pledged-Account Mortgages
(PAMs), Centralized Mortgage obligations (CMOs), Securitization of non mortgage assets,
Securitization in India.
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Suggested Readings:

1. MY .Khan: Financia Services, TataMcGraw —Hill.

2. Machirgju: Indian Financial System, Vikas Publishing House.

3. JC.Verma A Manua of Merchant Banking, Bharath Publishing House.

4. K.Sriram: Hand Book of Leasing, Hire Purchase & Factoring, ICFAI, Hyderabad.

5. Ennew.C.Trevor Watkins & Mike Wright: Marketing of Financial Services, Heinemann
Professional
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GROUP C- HUMAN RESOURCE

DSC 1: COUNSELLING & NEGOTIATION SKILLSFOR MANAGERS

Time: 3Hrs. Credits 4-0-0
Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four sections

(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt five

questions, selecting at least one question from each Section. The fifth question may be attempted from any

Section.

SECTION- A
Counsdling: Introduction, Approaches to Counselling, Goals and Process of Counselling; Counselling
Procedures and Skills, Organizational Application of Counselling Skills.

SECTION-B
Changing Behaviours through Counsdlling; Specific Techniques of Counsdlling; Role conflicts of
Managers and Counselling. Application of Counselling in Specific Organizational Situations. Dealing
with problem Subordinates; Performance Management; Alcoholism and Other Substance Abuse. Ethicsin
Counsdlling.

SECTION-C
Negotiation: Introduction, Nature and need for negotiation, negotiation process, Types and styles of
negotiation; strategies and tactics, barriers in effective negotiation, Communication Style, Breaking
Deadlocks

SECTION- D
Role of trust in negotiations; negotiation and IT; ethics in negotiation; cultural differencesin negotiation
styles; gender in negotiations; context of mediation; negotiation as persuasion.

Suggested Readings:

1. Singh Kavita - Counselling Skills for Managers (PHI)

2. Carroll, M.: Workplace counseling, Sage Publication.

3. Kattler, J. A., & Shepard, D. S.: Introduction to counselling: voices from the field, USA: Cengage
Learning.

4. Moursund, J.: The Process of counselling and therapy, New Jersey: Prentice Hall.

5. Patterson, L. E., &Welfdl, E. R.: The counsdlling process. A multitheoretical integrative approach, New
York: Brooks Cole.

6. Kolb, D., & Williams, J.: The Shadow Negotiation. UK: Simon & Schuster.

7. Korobkin, R.: Negotiation theory and strategy, Aspen Publisher. 8. Lewicki, R.: Essentials of negotiation.
AlexandriaV. A.: Society of HR
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DSC 2: TALENT & KNOWLEDGE MANAGEMENT

Time: 3Hrs. Credits 4-0-0
Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four sections (A-

D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt five

questions, selecting at least one question from each Section. The fifth question may be attempted from any

Section.

SECTION- A
Meaning and importance of talent management, Talent management Grid, Creating talent
management system, Strategies of taent management. Competency model, Competency
mapping, Role of leaders in talent management, Talent management and competitive advantage.

SECTION- B
Elements of knowledge management, Advantages of knowledge management, Knowledge
management in learning organisations. Types of Knowledge: Tacit and Explicit .Managing
knowledge workers.

SECTION-C
Knowledge management process, Approaches to knowledge management: Knowledge
management solutions, Knowledge creation, Knowledge sharing, Knowledge dissemination,
Knowledge management life cycle, Nonaka’s model of knowledge. Knowledge capturing
techniques. Brainstorming, Protocol analysis, Consensus decision making, Repertory grid,

Concept mapping.

SECTION-D
Knowledge management strategies: Aligning individual needs with organisation, Reward systems
for knowledge management, Knowledge audit, Benchmarking, Balance score card, Gap anaysis.

Suggested Readings:

Lance A. Berger, Dorothy Berger: Talent management handbook, McGraw Hill New
Y ork.

Cappeli Peter: Talent on Demand —Managing Talent in an age of uncertainty, Harvard
Business press.

Awad.E.M and Ghaziri.H.M: Knowledge management, Pearson education International .
Stuart Barnes: Knowledge management system theory and practice, Thomson learning.
Donald Hislop: Knowledge management in organisations, Oxford University press.
Sudhir Warier: Knowledge management, Vikas publishing house.

T. Raman: Knowledge management —a resource book, Excel books.

N
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DSC 3: PERFORMANCE AND COMPENSATION MANAGEMENT

Time: 3Hrs. Credits 4-0-0
Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four sections

(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt five

questions, selecting at least one question from each Section. The fifth question may be attempted from any

Section.

SECTION- A
Introduction- Concept, Objectives, History from performance appraisal to performance
management; Performance Management process. Performance planning, Process and
Documentation of Performance appraisal, Appraisa Interview, Performance Feedback and
Counselling. Performance management and reward systems. Performance Coaching, Use of
technology and e-PMS, international Aspects of PMS. Performance systems trends, Ethical
Perspectives in performance appraisal .

SECTION-B
Introduction to Job Evaluation.Methods of Job Evaluation. Company Wage Policy: Wage
Determination, Pay Grades, Wage Surveys, Wage Components. Modern trends in compensation -
from wage and salary to cost to company concept, Comparable worth, broad banding, and
competency based pay.

SECTION-C
Incentives plans for production employees and for other professionals. Developing effective
incentive plans, pay for performance,. Supplementary pay benefits, insurance benefits, retirement
benefits, employee services benefits. Benefits & Incentive practicesin Indian industry.

SECTION-D
Wages in Indiaz Minimum wage, fair wage and living wage. Methods of state regulation of
wages. Wage differentials & national wage policy Regulating payment of wages, wage boards,
Pay commissions, dearness allowances, linking wages with productivity Special compensation
situations: International compensation-managing variations. Expatriate Pay.

Suggested Readings:

Milkovich& Newman , Compensation, McGraw Hill.

T.J. Bergman , Compensation Decision Making, Harcourt, Fort Worth, TX

Richard Henderson: Compensation management in a knowledge based world, Prentice
Hall.

T.N.Chhabra & SavithaRastogi Compensation management, Sun India

Publications.

Gary Dessler , Human Resource M anagement, Prentice Hall.

NouokrowdE
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8. Armstrong’s Handbook of Performance Management: An Evidence-Based Guide to
9. Ddlivering High Performance :Book by Michael Armstrong Herman Aguinis. Performance

10.
11.
12.
13.
14.
15.
16.

17.

Management, Prentice Hill.

Armstrong, M. & Baron, A: Performance management and development, Jaico Publishing
House

Armstrong, M., Performance management: Key strategies and practical guidelines,

Kogan Page, London.

Bagchi, S. N.: Performance management, Cengage Learning India.

Bhattacharyya, D.K.: Performance management systems and strategies, Pearson
Education.

Robert B.: Performance management, McGraw-Hill Education India.
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DSC 4: HUMAN RESOURCE ANALYTICS

Time: 3Hrs. Credits 4-0-0
Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four sections

(A-D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt

five questions, selecting at least one question from each Section. The fifth question may be attempted

from any Section.

SECTION-A
Fundamentals of HRM; changing trends in HRM; Evolution of SHRM and HR Analytics.
Introduction to HR Analytics and its significance for better decision making ; Four stage model
of HR Analytics ; Framework for problem solving; Preparation of HRIS , Role of HRIS in
analytics ; Understanding basic HR Processes; HR Metrics - Key performance indicators;
Understanding analysis strategies.

SECTION-B
Usage of Analytics in HR planning (Markov chain, regression, trend analysis);Job Analysis -
Steps to come out with JD; Diversity, equality and inclusion Analytics- Implementation
challenges, Staffing analytics-Evaluating Reliability and validity of selection models, Finding out
selection bias, predicting the turnover.

SECTION-C
Training, Learning and development analytics; Performance measurement anal ytics, Engagement
anal ytics-Employee attitude surveys, Reward and compensation anal ytics.

SECTION-D
Role of Social Media, Big Data and Predictive Analytics in HR; The HR Scorecard,;
Visualization and Dashboarding of KPIs (Using Excel /Tableau/ MS Power BI) - Process of
devel opment of dashboard, Essential criteria, Selection of appropriate metrics.

Suggested Readings:

1. HR Analytics: Connecting Data and Theory by Rama Shankar Y adav& Sunil
Maheshwari,
Wiley Publications, ISBN: 9789390421558, 2019.
HR Analytics: Practical Approach Using Python by BhartiMotwani, Wiley Publications,
ISBN: 9789354240027, 2020.
Predictive HR Analytics. Mastering the HR Metric, By Martin Edwards and Kinsten
Edwards, KoganPage publications, 2016.
Fundamentals of HR Analytics: A manual on becoming HR Analytical, by
FerminDiez, Mark Bussin, Venessa Lee, Emerald Publishing Limited, 2019.
Becker, Brian E., Mark A. Huselid, Mark A. Husdlid, and David Ulrich. The HR
scorecard:
10. Linking people, strategy, and performance. Harvard Business Press, 2001.
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MINOR: STRATEGIC MANAGEMENT

Time: 3Hrs. Credits4-0-0
Total Marks: 100

Instructionsfor the Paper Setters:-

Eight questions of equal marks (Specified in the syllabus) are to be set, two in each of the four sections (A-

D). Questions may be subdivided into parts (not exceeding four). Candidates are required to attempt five

questions, selecting at least one question from each Section. The fifth question may be attempted from any

Section.

SECTION A

Understanding Strategic Management: Definition, Dimensions, Benefits, Risks, Strategic
Management Process. Levels of Strategy. Benefits of Strategic Management: The Secret of
Success of Successful Companies (Mckinsey’s 7 S model). Defining Strategic Intent: Vision,
Mission, Goals and Objectives. Formulating a Mission Statement.

External Environment: Remote Environment. Industry Environment: Porter’s Five Forces Model;
Strategic Group Mapping; Industry Driving Forces, Key Success Factors, Power Curves.
Operating Environment: Competitive Position, Customer Profile, Suppliers, Creditors, Human
Resources.

SECTION B
Internal Environment Analysis-sSWOT Analysis, Resource Based View of an Organization:
VRIO Framework; Value Chain Analysis; Competitive Advantage and Core Competency.
*Business Level Strategies-Porter’s Framework of Competitive Strategies; Generic Strategies:
Cost Leadership, Differentiation and Focused Strategies

SECTIONC
Grand Strategies- Concentrated Growth, Market Development, Product Development,
Innovation, Horizontal Acquisition, Vertica Acquisition, Concentric Diversification,
Conglomerate Diversification, Turnaround, Divestiture, Liquidation, Bankruptcy, Joint Ventures,
Strategic Alliances, Consortia, Keiretsus and Chaebols; Selection of Long term objectives and
Grand Strategy Sets. Multi Business Strategies: Portfolio Strategies-BCG Model, G E Business
Planning Matrix,
Corporate Parenting.

SECTION D
Strategy Implementation-Strategy-Structure Fit: Developing and Modifying Organizational
Structure; Traditional and Contemporary Organizational Structure, Creating Agile, Virtua
organizations. Leadership and Organization Culture, Strategy Evauation and Control-Nature of
Strategy Evauation; Strategy Evauation Framework; The Baanced Score Card. Innovation,
Types and risks Socia Responsibilities of Business: Stakeholder Approach, Types of Social
Responsibility.
Corporate Governance, Management Ethics, Agency Theory.
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Suggested Readings:

1.

2.

o O

Pearce Ill, John A, Robinson, Jr., Richard B and Mittal, A “Strategic Management:
Planning for Domestic and Global Competition. Tata McGraw Hill (14t edition).

Wheelen, Thomas L., Hungerdavid J. and RangarajanKrish, “Concepts in Strategic
Management and Business Policy”, Pearson Education, India.

David, R Fred, “Strategic Management-Concepts and Cases”, Pearson Education, India.
Hill, Charles W L and Jones Gareth R, “ An Integarated Approach to Strategic
Management” Cengage Learning

Thompson, Arthur A Jr.; Strickland A JI11; Gamble, John E and Jain, Arun K.

“Crafting and Executing Strategy. The Quest for Competitive Advantage.-Concepts and
Cases”, TMH, New Delhi.

Pitts, Robert A and Lei, David. “Strategic Management Building and
SustainingCompetitive Advantage”, Thomson, India



